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ContentAsia is taking a

break for the holidays. We
will be back on 8 January
2018. Here's wishing you the
happiest of holidays and all
good things for 2018!
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China's iQiyi

_ ramps up

int'l footprint
HK, Malaysia, Singapore
pick up original drama

Mainland Chinese streaming platform
iQiyi has sold online drama, Tientsin
Mystic, to leading Hong Kong broad-
caster Television Broadcasts Ltd (TVB)
for Hong Kong and Macau, Astro for
Malaysia and Brunei, and StarHub for
Singapore.

iQiyi said Tientsin Mystic, an adventure
show set in the 1930s, had been viewed
almost two billion times by the end of
November. The show premiered in July
this year.

Netflix holds rights for other internation-
al territories, along with Southeast Asia

Tientsin Mystic

rights to another iQiyi drama, the 12-
episode crime drama Burning Ice. Both
shows drop on Netflix in the first quarter
of next year.

Burning Ice, produced by China’s Han
Sanping, has been watched 480 million
times since its premiere on iQiyi in Sep-
tember this year.

Netflix also has rights to Chosen, a
co-pro between iQiyi and Sony Pictures
Television. The film trilogy premieres in
January 2018.
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Asia formats sentiment patchy
Thailand, Indonesia, Japan lead Asia's formats conversation

While Asia’s pan-regional formats market
this year was slower than hoped and
there's no recovery in sight from Ching,
country-specific formats activity — led by
Thailand, Japan and Indonesia — remains
lively, as was clear at this year's three-day
ATF market.

The format stories of the market were a
world-first series pick-up of all3media/Stu-
dio Lambert variety/game show format,
Catch Me Out, by Thailand's Workpoint,
and the premiere of the Japanese version
of BBC Worldwide's sci-fi thriller Orphan
Black on Japan’'s Fuji TV on Saturday (2
December).

The Orphan Black deal is BBC World-
wide's first scripted format sale in Asia.

Catch Me Out Thailand is likely to air in
the second or third quarter next year. The
show features four performers, three of
whom are professionals and one of whom
is a novice frained for four weeks in that
particular skill. The studio audience has to
spot the novice.

Shooting has, meanwhile, started on the

Hit It, Xtreme Media & all3media international

second season of MasterChef Thailand,
which premieres on Channel 7 Thailand,
in February 2018 and will run Sundays from
6.20pm.

The Indonesian formats story at ATF was
led by the return of Korean format, CJ
E&M’s music game show, | Can See Your
Voice, to free-TV broadcaster MNCTV.

The sale closes a vibrant formats year
in Indonesia, with at least 19 shows on
air or in production in the first half of the
year, according to ContentAsia’s Formats
Outlook. All of these are redlity/light en-
tertainment.

The win for Indonesia was Gammy Se-
fianugraha'’s triumph during all3media’s
ATF Formats Pitch. Setianugraha beat four
finalists to the US$2,600 cash prize and
a formats consultancy package worth
about US$12,000 with his game show
format Ranking. Last year's winner, Hit It,
from Xtreme Media, was commissioned
by Singapore broadcaster Mediacorp
and debuts on Malay channel Suria in
February 2018.



Lifetime Asia
to air first
Korean original

A+E Networks' Lifetime Asia will air the first
ever Korean original production out of
A+E Networks' new Korea operation.

The eight-episode one-hour drama
series, The Best Moment to Quit Your Job,
will air on 10 December at 8pm simultane-
ously with Lifetime Korea.

A slice-of-life story follows five millennial
women at the start of their careers, The
Best Moment to Quit Your Job is based on
the webtoon series published by Comica.
The lead actress is Go Won-hee (Strongest
Deliveryman).
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The Best Moment to Quit Your Job

ATF plays out against more regional upheaval than usual
Endemol Shine, Discovery, Disney lead the change

This year's Asia TV Forum (ATF) ran against
a backdrop of more upheaval than usual
in Asia’s regional content industry.

The show opened less than a week af-
ter Endemol Shine said it was pulling the
plug on its Singapore-based regional pro-
duction operation, focusing a radically
pared-down team on sales and shifting
production to a global model, includ-
ing possibly using India as a production
hub.

Some 20 jobs are being axed as part of
the decision. Saved are senior sales direc-
tor, Daryl Kho, and sales director, Jasmine
Goh, in Singapore, with executive direc-
for Rashmi Bajpai in Mumbai leading the
team.

The news came only weeks after En-
demol Shine's India managing director,
Deepak Dhar, stepped down after more
than a decade. Rumour is that Dhar is
starting his own production house. COO
Abhishek Rege stepped intfo the fop
role.

On the sales side, Endemol’s licensing
sales calendar on the ATF market floor was

full as the company closes what many
believe is its best year ever in Asia.

As the ATF closed day two of the three-
day market, Discovery Networks Asia
Pacific president and managing direc-
for, Arthur Bastings, said he was exiting
Singapore-based regional operation after
a little more than two years.

Bastings hasn't said what his next role is.
His parting message said only that he had
“answered the call of another adven-
ture”, and that details would be released
in early 2018.

Bastings also assured staffers that he was
still working on a number of deals and that
he would be around until the end of the
year on a consulting basis.

Meanwhile, Discovery Networks Interna-
fional's president and chief executive, J.B.
Perrette, said in a memo to global staff
that Asia Pacific “remains a very impor-
tant geography for the long-term growth
of our business".

Perrette also said that “strong local
leadership” put in place over the past two
years “allows us to eliminate the APAC

president role, and move decision making
in this dynamic region closer to the local
teams, with my direct involvement™.

Asia general managers will report di-
rectly to Perrette, including Karan Bajagjin
India/South Asia; Jay Trinidad for Japan/
North Asia; Shavkat Berdiev for Southeast
Asia; and Fang Chang in Greater China.
The Sydney-based Australia operation
under interim general manager Rebecca
Kent will report into London.

And then there was Disney, which con-
finues its Asia re-org with what seem:s like
an ongoing drip of changing roles and
denying moves that then turn out to be
frue.

On the eve of the market, Disney con-
firmed what we've been hearing about
since September/October: the exit of
Southeast Asia licensing/syndication
head Mark Chan for a role in China with
the newly formed North Asia group under
EVP/MD Luke Kang. Chan confirmed to
buyers that he was shifting to Shanghai.
Disney hasn't yet made any announce-
ments on the latest change.
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Sony ONE tops
Korean channel
rankings for 2017
Regional service takes
56% full-day share in
Malaysia

Sony Pictures Television Networks' Ko-
rean entertainment channel, Sony ONE,
looks set to close the year as the top
Korean pay-TV channel for the full year
in both Malaysia and Singapore.

ONE has a 39% full-day share in Sin-
gapore and a 56% share in Malaysia
among the five Korean channels (Jan-
Oct 2017), according to data provided
by the network based on SG-TAM (Singa-
pore) and Kantar Malaysia Astro DTAM
(Malaysia).

While You Were Sleeping

The channel outranked competi-
tors — Turner’s OhlK, Korea's KBS World,
CJ E&M’s tvN and tvN Movies — during
prime time (6pm to 1am) on both mar-
kets every month this year.

ONE's fop-rated fitles this year were
While You Were Sleeping, Suspicious
Partner, Running Man and Law of the
Jungle.
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HBO sweeps PromaxBDA Asia Awards

11 wins for premium movies/drama channel

B viuv

Media Partner

cOnrenT =0

HBO Asia’s lagship regional HBO channel
topped the list of winners at this year's
PromaxBDA Asia Awards, taking home 11
statuettes plus one more for HBO Family
channel for a fotal of 12.

Seven of the awards handed to HBO
Asia on Friday night during the annual
event for creative excellence were gold,
including Best Movie Promo and Best
Movie Campaign.

The wins topped a good week for the
Singapore-based premium programmer,
which unveiled its biggest slate of original
productions and celebrated its 25th an-
niversary the day before the PromaxBDA
Asia Awards.

Programmers out of India had by far
the best night for a single country, tak-
ing home a combined 38 awards for
Discovery India, Sony Pictures Networks
India, Star India, Turner International India,
Viacom joint venture Viacom18 and Zee
Entertainment Enterprises.

This year's PromaxBDA Asia winners

Star India had a great night as well,
taking home eight awards, including four
golds for Best Sound Design, Best Enter-
tainment Campaign for Modern Family,
Best Promo Using Only Programme Foot-
age, and the special The Joanne Lim's
Rocket Award.

Star India’s separate streaming platform,
Hotstar, won two awards - Best Script
(gold) and Best Use of Digital (silver).

Star India’s National Geographic Chan-
nel India, which PromaxBDA recognises
separately, won three awards, including
golds for Best Outdoor or Print Ad and Best
Original Logo Design, bumping up Star
India’s combined wins fo 13.

Viacom'’s India joint venture - Viacom18
—won a total of 11 awards.

Turner won 8, including one for the India
team, and FOX Networks Group (FNG)
won 7, including six for FOX Sports.

The full list of winners is on page 13
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Cambodia's MyTV
acquires Turkey's
Endless Love
Cambodian Broadcasting Service
has picked up rights to Turkish drama
Endless Love for MyTV free-TV channel.
The 2015 drama by Ay Yapim is about
a young man from a poor family who

falls in love with Nihan, a young woman
from a wealthy family.

9 Story sells 550 kids/
family episodes to
Asia channels

Peg + Cat

Canada’s 9 Story Media Group has sold
more than 550 episodes of kids and fam-
ily content to broadcasters in Southeast
Asia, India, Taiwan and Australia.

Series sold include Peg + Cat, Wild Kratts,
3 Amigonauts and Camp Lakebot-

fom. Broadcasters are BBC Worldwide's
CBeebies, PTS Taiwan, ABC ME Australia,
Discovery Asia and Disney India.

USS150m Far Pavilions
remake between
London & India

M.M. Kaye's Far Pavilions is being re-
made in a 30-episode drama co-pro,
backed by the U.K.-funded Film London
and produced by Beautiful Bay Produc-
fions. Film London says this is the big-
gest-ever TV co-production between
London and India. The series budget
could go as high as US$150 million.

PAGE 5

White Dragon HK shoot draws to a close
East-meets-West thriller shifts to London for interiors

Two Brothers Pictures’ White Dragon
wraps its Hong Kong shoot in a couple
of weeks, closing an eight week sched-
ule that covered all the exterior scenes
for the eight-part conspiracy thriller by
ITV in the U.K. and Amazon Prime.

The cast and crew shift fo London be-
fore Christmas for 11 weeks of shooting
interiors.

The East-meets-West tale stars John
Simm as university lecturer Jonah Mul-
ray on a trip to Hong Kong to identify
his wife Megan's body after she is killed
in a car accident on a mountain road.
It doesn't take long for him to discover
that the accident is not what it seems,
and that his wife has been living a dan-
gerous double life.

Speaking on set in Causeway Bay this
past weekend, producer Matthew Bird
said the tfeam had considered shooting
elsewhere in Asia — including Malaysia.

However, he said, for the cost of the

On the White Dragon set in Hong Kong

“near impossible task” of recreating
Hong Kong elsewhere, “we decided
that we may as well stay in Hong Kong"”.
All the interiors will be shot in London to
meet the budget, he added.

Hong Kong's Salon Films was brought
in for on-ground support.

The decision to stay in Hong Kong was
the right one, Bird said. “Visually it's a
phenomenal city to shoot in, the pic-
tures are fantastic,” he added.

One of the bigger production chal-
lenges was Hong Kong's traffic, which
Bird described as “atrocious... it's really
difficult to get anywhere, so we tend
to find one location a day and stay
there”.

White Dragon is written by Mark Denton
and Johnny Stockwood, and produced
by Harry and Jack Wiliams from Two
Brothers Pictures (The Missing, Fleabag).

The series premieres before Christmas
2018.
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TAP winner charts one man'’s fight against killer disease
Too many Asian stories are going untold, flmmaker Mandakini Gahlot says

Trust and money. Those were the two
major hurdles that stood in the way of
New Delhi-based freelance journalist and
flmmaker Mandakini Gahlot's two-year
struggle to tell the David-and-Goliath story
of one man'’s battle of survival against a
curable killer disease.

The documentary, From East fo West —
The Buyers Club, is now in pre-production
thanks to funding Gahlot and her partner,
Thomas Ellis of Babel Press, received from
The Asian Pitch (TAP) commissioning alli-
ance between Japan’s NHK, Taiwan’s PTS
and Korea's KBS. The Buyers Club was one
of three 2017 pitch winners.

The documentary is about a cross-
continental smuggling network that defies
international law to move a life-saving
drug, Sovaldi, from India to thousands of
patients in the West.

A three-month course of Sovaldi is the
only known cure for Hepatitis C, a fatal
disease that affects between 70
million and 100 million people
around the world. But at about
US$84,000 for the full course
of freatment obtained
through regulated channels,
most Hepatitis C patients
can't afford it.

“It was not easy to get
funding for the film. We
pitched it to several
broadcasters world-
wide, because it's
a story that needs
to be told, but they
weren't keen. We
also tried to get
grants... it was
difficult,” Gahlot
says.

She points out
that there are
many stories in
Asia that need to
be told, and the talent
to tell them. However,
without the system of

grants and support available to
documentary makers in the West,
many will remain untold.

Gahlot also had to win
over the Buyers Club and its
various advocates in India
who work with Australian
Hepatitis C patient and
generic drugs advocate,
Greg Jefferys, enabling
patients to obtain a
full course of treat-
ment for under
US$1,000.

“What they are
is illegal in some
jurisdictions, but

they believe

in the cause. |

spent a lot of
time with them
to earn their trust.
| had been writ-
ing about them for
a long time before |
decided to this docu-
mentary,” she adds.

Mandakini Gahlot

From East to West — The Buyers Club

Some of this writing resulted in her re-
ceiving the prestigious Balakrishnan Me-
morial award in 2016.

Based in New Dehli, Gahlot has worked
with Babel Press for the past six years. She
is also a correspondent for TV news net-
work France 24 and has previously worked
for the Indian Express newspaper.

Another of the highlights of the Babel
Press collaboration is a 32-minutfe film
Love is not a Crime, which examines an
issue close to her heart — honour killings
in India.

Gahlot and Babel are also producing
a documentary about the estimated
one million-plus Rohingya refugees from
Myanmar living in “disastrous conditions”
in Bangladesh.

“This is the world's largest refugee crisis,
bigger even than Syria,” she says. Gahlot
is, however, determined to shift the nar-
rative away from ‘poor refugee victims’,
so the documentary follows the efforts of
a young man who has set up a radio sta-
fion for the refugees, and use his story to
talk about the crisis. — By Marilyn Cohen
De Villiers
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Vietham

In numbers
Population ....ccceevveeeieecieeeiee 92.7 million
Households ........oooveeeeieeeeeieeeeieen, 25 million

TV households ......ccccccuvvvvvevvvienvinnnns 22 million

Pay TV subscribers .......ccccoveevveeeneen. 7 million
Cable TV providers ........ccceeevveeeeeeeeceeeenen. 33
DTH OpEerators ....uueeeccceieeee e 3
DTT OPEratOrS w.veeeveeecieeeeee et 5
Fixed tel SUDS ...ccvviieiiciiieieee 130 million
Fixed b/b infernet subs ..................... 8 million

Mobile phone subs ........ccceeeveeenes 121 million

Source: companies, Vietnam's General Statistics
Office

Free TV

Hanoi Radio Television

Hanoi Radio Television starfed broadcast-
ing in 1979. The broadcaster operates
two free-TV channels - Hanoi TV1 (gener-
al enfertainment) and Hanoi TV2 (news/
current affairs) — and cable TV service,
Hanoi Cable Network Television (HCaTV).
Hanoi Radio Television's buying list for for-
eign content is mostly regional drama se-
ries, movies from Singapore, Japan, Phil-
ippines, Korea, Taiwan and Philippines.
Hanoi Radio Television also has interests
in radio and publishing businesses.

Ho Chi Minh City Television (HTV)

Ho Chi Minh City Television (HTV) is Ho
Chi Minh City's official television station.
HTV operates two analogue channels
— HTV7 (entertainment) and HTV? (edu-
cational/information) - and four digi-
tal channels — HTV1 (public info), HTV2
(general entertainment), HTV3 (kids)
and HTV4 (science/education). An ac-
five buyer of international formats, HTV
has commissioned legal local versions of
Lip Sync Battle season two (to premiere
in April 2018 on HTV7), Raid the Cage
(to premiere in 2018 on HTV7), | Can Do
That! Vietnham (aired in 2017 on HTV7)
and drama series Hidden Truths Vietnam
(aired in 2017 on HTV?), among others.
The station was established in 1975 as
Saigon Television and renamed to Ho
Chi Minh City Television in 1976.

I

Vietnam Television (VTV)

Launched in 1970, National broadcaster
Vietnam Television (VTV) VTV operates
nine terrestrial TV.channels: VIV (political,
economic, cultural, social news), VTV2
(education, science, technology, news),
VTV3 (sports, entertainment, economic
news), VIV4 (home affairs, international
news), VIVS (local news), VIVé (youth),
VTV7 (educational), VTV8 (cultural) and
VTV? (Southern-oriented channel), as well
as several terrestrial cable, satellite and
regional channels, plus an international
channel. VTV aims to launch a bouquet
of 24-hour kids, news and 4K entertain-
ment TV channels by 2020. VTV also has
interests in pay TV platforms SCTV, VTV-
Cab and K+. The broadcaster continues
tfo be actively involved in acquiring for-
eign formats rights. In 2017, VTV acquired
local remakes Manbirth Vietham (to air
Q2 2018), Million Dollars Minute Vietnam
S3 (June 2018, VTV3) and The Voice Kids
Vietnam S5 (2018, VTV3), among others.

Pay TV

FPT TV (FPT Thuyen Hinh)
FPT TV, a subsidiary of FPT Telecom, is an

Adapted from ContentAsia’s The Big List 2018

Lip Sync Battle Vietham

IPTV service launched in 2010. In 2013, FPT
Telecomreceived a pay-TV licence to op-
erate digital cable TV and analogue ca-
ble TV services nationwide (excluding ma-
jor Vietnamese cities: Hanoi, Ho Chi Minh
City, Hai Phong, Da Nang, Can Tho and
Lam Dong). Today, FPT TV offers more than
150 channels, a mix of local and interna-
fional offerings, bundled in monthly pack-
ages starting from VND80,000/US$3.50 for
140 SD and six HD channels.

Hanoi Cable Television (HCaTV)

Hanoi Cable Television (HCaTV) is the
cable TV service operated by Hanoi Ra-
dio Television. HCaTV offers about 92 SD/
HD channels. HCaTV's analogue pack-
age offers 73 channels for VND110,000/
US$4.85 a month. HCaTV's channels are
a mix of local and regional/international.

Ho Chi Minh City Cable TV (HTVC)

Ho Chi Minh City Cable Television (HTVC)
was established in 2003 and is operated
by Ho Chi Minh City Television's pay-TV
branch, HTV-TMS. The platform offers a
mix of regional and international chan-
nels (150+) covering film, music, sports,
news, kids, general entertainment, sci-
ence/educational and tourism/lifestyle
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to about 700,000 subscribers in 29 cit-
ies and provinces in Vietnam. Monthly
subscription fees start from VND99,000/
US$4.35 a month.

K+

K+ is the commercial brand of Vietham
Satellite Digital Television Company Lim-
ited (VSTV), the product of a joint venture
between VSTV and French broadcaster
Canal Overseas. K+ is a DTH satellite plat-
form offering about 90 SD and HD chan-
nels in a variety of genres, including flag-
ship sports, news, general entertainment,
music, movies, documentaries and kids.
All of K+'s international channels are lan-
guage customised with either Vietham-
ese subtitles, dubbing or voice overs.
The pay-TV platform offers a Premium+
package with 77 SD channels and 13
HD channels at YND125,000/US$5.50 a
month. K+ also operates a value-added
TV everywhere extension myK+ free to alll
Premium+ subscribers.

MobiTV

Pay-TV platform MobiTV launched in Nov
2011 as An Vien Television (AVG) and re-
branded in April 2016 as MobiTV after Viet-
namese telco MobiFone acquired Audio
Visual Global JSCin Jan 2016. MobiTV, un-
veiled in July 2016, integrates TV and tele-
communication services offering a mix
of direct-to-home (DTH) satellite/digital
terrestrial (DTT), mobile TV, e-commerce
and mobile connection services. Mo-
biTV's basic DTT package offers about 75
channels at VND20,000/US$0.90 a month;
the basic DTH offers about 82 channels at
VND30,000/US$1.30 a month.

MyTV

Created by Vietham Post and Telecom-
munications Group, IPTV service MyTV
launched in 2009. Today, the broadcast-
er offers about 150 local and internation-
al channels, including 20 high-definition
(HD) channels, available via a variety
of subscription packages starting from
VND60,000/US$2.60 a month. MyTV's
channel genres include music, news/cur-
rent affairs, sports and movies. The service

also offers add-ons such as on-demand
contfent, games and music/karaoke.

Next TV

Viettel frial launched Next TV in 2013
as Net TV and rebranded to Next TV in
2015. Next TV (also known as Viettel Tele-
vision) offers more than 200 TV channels
to internet customers of Viettel. Monthly
packages start from VND65,000/US$2.90
a month for 103 channels.

SC1vV

State-owned Saigontourist Cable Televi-
sion (SCTV), ajoint venture between Viet-
nam Television (VTV) and Saigontourist
Holding Company, was founded in 1992.
Today, the company has about 2.5 mil-
lion cable TV subscribers and aims to hit
four million in 2020. Television options in-
clude analogue, digital and IPTV. VOD
was added in 2014. The 175 digital chan-
nels include 50 in HD. Channels are a mix
of in-house, local and foreign. The com-
pany also have interests in internet and
telecommunications services.

Vietnam Multimedia Corporation
(VIC)

VTC Multimedia Corporation (VIC) is a
state-owned company operated by Viet-
nam'’s Ministry of Information and Commu-
nications. Established in 1988, VIC offers a
variety of media access and content so-
lutions for TV (production, broadcasting,
online TV, VOD) and telecommunications
(internet, VOIP, fixed line). VTC also began
providing 4K TV on high definition televi-
sion channel VIC HD1 in June 2017. The
operator offers at least 92 SD and 22 HD
(DVB-S) channels in a variety of genres.
VTC also operates an online global TV ser-
vice, offering 30 TV and four radio chan-
nels to subscribers in countries including
Singapore, Korea, Germany and France.

VIVcab

Free-TV provider Vietham Television es-
tablished Vietnam Television Cable Cor-
poration (VTIVCab) in 1995. VIVCab of-
ferslocal and international channelsin a
variety of genres, including news, sports,
movies and general entertainment. VTV-

Adapted from ContentAsia’s The Big List 2018
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Cab currently offers about 70 analogue
cable channels and 150 SD channels,
including 30 in HD. Online TV is available
through VTVCab's website. VIVCab also
operates VTVnet, which provides inter-
net access over cable.

Online/OTT

Amazon Prime Video (regional)
Launched in Vietnam in Dec 2016 as part
of Amazon Prime Video's Asia/global push.

DANET

Vietnam's TV production and distribution
specialist BHD operates DANET, an online
video streaming service offering free con-
tent (DANET Go), SVOD (DANET Buffet)
and a la carte movie rental (DANET Cine-
plex) on multiple device platforms. A la
carte movies cost between VND12,000/
US$0.53 and VND25,000/US$1.10 each.
SVOD costs VND50,000/US$2.20 a month
flat fee. Content partners include Disney,
Warner Bros, NBC, 20th Century Fox and
Paramount. Distribution partners are Viet-
tel, VIVCab, MyTV, FPT/FPT Play, Next TV,
MobiFone and Vinaphone.

FPT Play

Vietnam’s pay TV operator FPT TV
launched FPT Play in 2013 offering live TV
channels (news, sports, entertainment,
movies) and VOD content of local and
international movies from Europe, Amer-
ica, South Korea, China, and other TV
programmings. Content partners include
Danet, HTV, VTV, VIC and Viettel.

iflix (regional)

ifix launched in Vietham in February
2017 offering 20,000+ local and inter-
natfional content from about 220+ stu-
dio and distribution partners. Local of-
ferings include movies Thien menh anh
hung, Lay chong nguoi ta, Dong mau
anh hung, Bay rong, Cuoi ngay keo lo.
Monthly subscription costs VND59,000/
US$2.60 for up to five devices.

myK+
myK+is afree value-added TV everywhere
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extension of DTH satellite K+ service. It is
offered for free to all Premium+ subscrib-
ers. Non-K+ subscribers pay VND125,000/
US$5.50 a month for 34 channels and VOD
content of movies, TV series and sports
programmes.

POPS Worldwide

Founded in 2007, POPS Worldwide is a
mulfi-platform, multi-channel digital en-
tertainment network offering more than
290,000 of original/local and infernational
content from 1,700+ content partners
worldwide. The service, with about 1,210
channels under its management, had 2.5
billion global monthly views, 32 million
YouTube subscribers and four million social
media fans (across Facebook, Instagram
and Zalo) as of June 2017. Based in Ho Chi
Minh with offices in Bangkok/Thailand and
Hanoi, POPS Worldwide has opened up vi-
able distribution fo channels and content
providers such as Turner's Boomerang, Dis-
covery Channel and Japanese TV Asahi.

VTV Go

VTV Go is a streaming mobile application
of free-TV broadcaster Vietham Televi-
sion (VTV). Offerings include live TV chan-
nels, catch-up TV up to three months and
on-demand of select local drama series,
kids and documentaries, among other
content. The service is operated by VTV's
over-the-top subsidiary VTV Digital.

Content Providers

Cat Tien Sa Media Group

Founded in 1995, Cat Tien Sa Media
Group (CAITS) is a multimedia company
specialising in TV and film production. The
company is also involved in branding, in-
vestment and consultation services. Cli-
ents include broadcasters VTV, HTV and
Hanoi Radio Television.

CJ Blue Corp

CJ Blue Corp was formed by the acquisi-
fion of Vietnam's content production/ad
agency Blue Group by CJ E&M in 2015.
The aim is to ufilise CJ E&M’s existing IPs
to produce remakes of drama series and

PAGE

entertainment shows as well as produc-
ing local original content.

DatVietVAC Group Holdings
DatVietVAC Group, Vietnam's first pri-
vately owned media and advertising
agency, was founded in 1994. The focus
is bringing international formats to Viet-
nam. DatVietVAC is made up of a group
of eight independent companies that of-
fer a variety of services to marketers and
media owners.

Dien Quan Media and Entertainment
Founded in 2008, Dien Quan Media and
Entertainment produces and supplies
content for both domestic and interna-
fional broadcasters, as well as media
agencies. The programmes and content
produced span economy, society, fech-
nology, culture, entertainment, cuisine,
movies and TV drama. Formats produc-
fion line up includes documentaries, TV
magazines, factual, lifestyle, fravelogues,
cooking series and reality shows.

Galaxy Media & Entertainment

Galaxy Media and Entertfainment (Galaxy
ME) is involved in movie production/distri-
bution, cinema exhibition, publishing and

Adapted from ContentAsia’s The Big List 2018

Still Standing Vietnam

digital content. The company ventured
into TV production/distribution in 2008.

International Media Corp (IMC)
Established in 2008, International Media
Corp (IMC) is a multimedia communica-
fion group that develops and manages
television channels and produces enter-
tfainment and economic news confent,
among other operations. IMC’s chan-
nels include TodayTV (general enter-
tfainment), SNTV (movies, fashion, music,
news, culture), YouTV (women and fam-
ily entertainment) and MTV (youth enter-
tainment, music).

Le Media Studio

Publishing group Le Media J.S.C., amem-
ber of Le Group of Companies, estab-
lished TV unit Le Media Studio in 2006. Le
Media Studio acquires television rights
and distributes to local TV channels, as
well as develops concepts and formats
and produces TV programmes.

Multimedia JSC

Multimedia JSC, founded in 2005, has a
slate of fashion- and modeling-related
projects in Vietnam. The production port-
folio includes Vietnam's Next Top Model,
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multiple seasons of Project Runway Viet-
nam and the first edition of She's Got the
Look. Other Multimedia JSC properties in-
clude the Vietnam International Fashion
Week and modeling and ftalent agency,
BeU Models & Talent Management.

Q.net Entertainment &
Communication

Founded in 2004, Q.net Entertainment
& Communication distributes more than
40 TV channels ranging from entertain-
ment, kids to sports and news to multiple
TV platforms, including cable TV VTVcab
and IPTV MyTV, in Vietham.

Thaole Entertainment

Established in 2000, Thaole Entertainment
provides broadcast consultancy, locali-
sation services, programming strategy/
development, logistics and program-
ming PR for companies seeking entry
into the Vietnamese broadcast market.

TV Hub

TV Hub Entertainment and Media Group
is established to mainly focus on content
production and media platform in
Vietnam. Production credits include the
local remake of game show Raid the
Cage for HTV7, Korean drama She was
Pretty Vietnam and business format
Shark Tank, for VTV.

TVPIlus

TVPlus provides content for various Viet-
namese TV stations, including VTV, SCTV
and HTV. The company offers TV pro-
duction and licensing of films and for-
mats, among other services. TVPIus has
produced local versions of international
formats such as Top Chef, Iron Chef and
Love in the Wild.

Viet Content JSC

Viet Content specialises in TV rights dis-
fribution, TV production and advertising,
for clienfs including major TV networks
such as VTV, VTIC, K+ and HTV.

Vietba Media

Founded in 1999, Vietba Media is primar-
ily involved in content distribution, TV
production (Hole In The Wall Vietham,
Heaven or Hell, Golden Goal Vietnam,
Don't Lose Your Money Vietnam), events,
publication and licensing services.

VietCom Film Production

Founded in 2006, VietCom Film Produc-
fion (aka VietCom Entertainment) spe-
cialises in the production of non-scripted
formats, TV. game shows, drama series
and movies.

Vietnam Media Corporation
(VMC) - BHD Co Lid

Vietham Media Corporation — BHD Co
Ltd (VMC/BHD) started operating in 1996,
and isinvolved in content acquisition, pro-
duction and distribution of local, regional
and international content to TV opera-
tors around Vietnam. Big-budget formats
have become a staple, with five seasons
of The Amazing Race Vietnam and three
seasons of MasterChef Vietham since
2012, along with Price is Right Vietham, Big
Brother, a kids version of Vietham Idol and
Junior MasterChef. Other productions
include Star Academy, Sing If You Can
and Killer Karaoke. BHD's business also in-
cludes video streaming platform (DALET)
and multi-screen cinema chain (BHD Star
Cinema).

Mobile telco providers

Gmobile

Established in 2008 as Beeline by the
joint venture between Global Telecom-
munication Corporation (GTel) — a state-
owned joint-stock company under the
Vietham’s Ministry of Public Security —
and Russia’s GroupVimpelCom, Gmobile
became a wholly-owned GTel company
in 2012 offering mobile telecommunica-
fion services based on GSM/Edge tech-
nology to about 50 provinces in Vietham.
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In October 2016, the firm was awarded
a 4G 1800MHz licence by the Ministry of
Information and Communications (MIC),
alongside Viettel, VNPT-Vinaphone and
MobiFone.

MobiFone

MobiFone is the mobile network of Viet-
nam Mobile Telecom Services, which is
founded in 1993. Currently, it is the third
largest mobile network operator in Viet-
nam with nearly 50 million subscribers.

Vietnamobile
Founded in 2009, Vietnamese mobile
network operator Viethamobile is a joint
venture of Hanoi Telecom and Hutchison
Asia Telecom, offering nationwide 2G
and 3G services.

Viettel

Military-run Viettel offers mobile telecom-
munication, intfernet and cable TV ser-
vices to about 51 million subscribers in
Vietnam (37% market share). The telco
officially launched its 4G service in March
2017 across the country.

Vinaphone

Vinaphone is a mobile network operator
founded in 1996. It was the first network
operator to launch 3G services nation-
wide in 2009. Vinafone is a subsidiary of
Vietnam Post and Telecommunications
Group (VNPT), which is owned by the
Viethamese government.

Regulators

Ministry of Information and
Communications (MIC)

The Ministry of Information and Commu-
nications (MIC) is Vietham's policy mak-
ing and regulatory body in the fields of
press, publishing, foreign information, ad-
vertising, posts, telecommunications, 1T/
electronics, radio, information and com-
munications infrastructure and intellec-
tual property.

Adapted from ContentAsia’s annual directory The Big List 2018, which will be published in January 2018

Be included! Please send your details to Malena at malena@contentasia.tv or +65 6846 5982
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Winners of the 2017 PromaxBDA Asia Awards

Best out-of-house Station Image | HUB Sports-Versus Starts Here StarHub Cable Vision Ltd

Best Documentary or Factual
Entertainment Promo

Sony BBC Earth - MSM-Worldwide Factual

Snow Chick Media

Silver
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Best Promo Not Using Programme I—!BO Originals Image Spot: Sands of Home Box Office (Singapore) Silver
Footage Time

Best Promo Using Only Pro- FOX Sports - Home of the Grand Slams | FOX Sports / FOX Networks Group Asia Silver
gramme Footage

Best Marketing Video / Sizzle Reel
/ Sneak Peaks Presentation

Best Integrated Marketing Cam-
paign

Best Public Service Announcement | MTV Blood Donation Spot Viacom18 Media Silver

HBO Sizzle 2017 - ‘Real Life V Fantasy’ Home Box Office (Singapore) Silver

Frontier Borneo Discovery Networks Asia-Pacific Silver
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Il\r/]\icagﬁ(\)/z’rs’rondmg Marketing Mahakali Launch Campaign Viacom18 Media

The Joanne Lim's Rocket Award - No silver award for this category Silver
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What's on where...

April 2018 Content Tokyo Tokyo, Japan
MIP Doc Cannes, France
MIP Formats Cannes, France
MIP TV Cannes, France
May 2018 Busan Contents Market, BCM Busan, South Korea

L.A. Screenings (studio screenings) L.A., US.A.

August 2018 ContentAsia Summit Singapore
September 2018 BCWW Seoul, South Korea

Gwangju ACE Fair Gwangiju, South Korea

The full list of events for the year is available at www.contentasia.tv/events-list
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U.S. drama dominates S'pore buzz
Eternal Love, Running Man fly the flag for Asian titles

Eight of the top 10 programmes with the
most online buzz in Singapore are from
U.S. studios, with Chinese drama Efernal
Love and Korean variety show Running
Man flying the flag for Asian fitles.

Data science platform Parrot Analytics’
numbers for the week of 23-29 November
put HBO's Game of Thrones at the top
of the list by a long way with almost 40%
more demand expressions than the over-
all list’s number two — Stranger Things.

13 Reasons Why, the country's top show

earlier this year, has dropped to number
five on the digital originals top 10, giving
way to fellow Nefflix fitle Stranger Things.

The other two digital originals in the top
three are Marvel’s The Punisher on Netf-
lix and Marvel’s Runaways, which airs on
Singtel/Sony/Warner joint-venture mobile
platform, HOOQ, in Singapore.

Netflix, estimated to have had maybe
20,000 subscribers in Singapore in the mid-
dle of this year, dominates the digital origi-
nals list with seven of the top 10 fitles.

Singapore: Top 10 Overall TV Shows

Rank Title

Game of Thrones
Stranger Things
The Walking Dead
The Flash

Marvel's The Punisher
Arrow

Running Man (212l aH)
The Big Bang Theory
Suits

— 0 0O NO~ U N WWN —

o

Eternal Love (== HBkE)

Average Demand
Expressions™
1,178,447
851,115
780,957
690,080
687,230
586,298
485,691
481,369
478,511
476,937

Singapore: Top 10 Digital Originals

Rank Title

Stranger Things
Marvel's The Punisher
Marvel's Runaways
The Grand Tour
13 Reasons Why
Star Trek: Discovery
Godless
Narcos
Mindhunter

0 Marvel's Iron Fist

— 0 00 NO~U1l hWN —

Date range: 23-29 November 2017
Market: Singapore

Platform Average Demand
Expressions™
Netflix 851,115
Netflix 586,298
Hulu 327,158
Amazon Video 238,576
Netflix 209,458
CBS All Access 196,911
Netflix 178,125
Netflix 149,329
Netflix 146,438
Netflix 125,374

Demand Expressions®: A global metric standard developed by Parrot
Analytics which represents the total audience demand being expressed
for a title, within a market. Audience demand reflects the desire, engage-
ment and viewership, weighted by importance; so a sfream/download
is a higher expression of demand than a ‘like’/comment.

Note: Local/regional content in this country is still being onboarded by

Parrot Analytics

ANALYTICS

< PAROT
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