
www.contentasia.tv l www.contentasiasummit.com

C NTENT
Asia content 
spend up 8%   

MPA pins five-market value 
at US$10.2 billion in 2017, 
India leads with 14% leap  

India and Korea top Asia’s list of con-
tent big spenders, driving the largest 
investment increases in seven markets 
last year, according to new data from 
Media Partners Asia (MPA). India spent 
more than ever on TV, movies and on-
line video, increasing investment by 
14% last year to US$4.2 billion, the 2018 
edition of Asia Video Content Dynamics 
says. Korea was second, with content 
spend up 7% to almost US$3 billion. 
Across India, Korea and Southeast Asia 
(Indonesia, Malaysia, the Philippines, 
Thailand and Vietnam), TV, movie and 
online video content spend  rose by 8% 
in 2017 to reach US$10.2 billion, 

The full story is on page 6

Linear newcomers 
line up to replace 

Discovery
New generation of channel 
players polish their pitches     

StarHub’s scramble to fill the space opened 
up after the exit of seven Discovery chan-
nels at end June has paved the way for 
the next generation of brands in Asia. Not 
to mention opening up new opportuni-
ties for smaller channels squeezed out in 
the capacity crunch of old. Asia newbies 
include the world’s first-ever linear version 
of CuriosityStream and the first Asia outing 
for two Canadian brands –  Gusto TV and 
Makeful. Here’s who the seven newcomers 
are and what they offer. 

The full story is on page 7

#GreatJobs
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Silver Linings 

This year’s ContentAsia Summit 
is all about the opportunities 

inherent in dramatic change… 
and the people & companies 

evolving to meet the challenge.

Be involved!

For agenda information, please 
contact Janine Stein at 
janine@contentasia.tv

For general information, 
please contact CJ Yong at 

cj@contentasia.tvFor sponsorship information, 
please contact Masliana Masron 

at mas@contentasia.tv 
or +65 6846 5988

28-29 August 2018
PARKROYAL on Pickering, Singapore
w w w . c o n t e n t a s i a s u m m i t . c o m

https://facebook.com/contentasia
https://www.linkedin.com/company/contentasia
https://twitter.com/contentasia
https://instagram.com/contentasia.tv/
http://www.contentasiasummit.com
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 @all3media_int 
all3mediainternational.com

THE CULINARY BOOT CAMP THAT’S 
‘HELL ON WHEELS’

factual that fascinates 

from talent that resonates

EXTREME
SALVAGE SQUAD

ANY JOB, ANY TIME

Lady Without Fingerprints

By the beginning of July, two true and original Singapore 
stories had a new place in the video universe. 

The first – Lady Without Fingerprints – is about Madam Lee 
Hwee Chin, the last of Singapore’s blade sharpeners. The 
second – Grandpa’s Words – belongs to 76-year-old cob-
bler Lee Tai Chin. The stories highlight hard work, tenacity 
and honest-to-goodness values. 

Both shorts, presented under the tagline “Visible Scars, 
Invisible Strength”, were commissioned from Singapore-
based premium video platform Viddsee, which connects a 
community of local filmmakers across the region.   

The two social documentaries grew out of Vaseline’s 
international Healing Project, a global initiative providing 
relief in poverty-struck and disaster-torn areas. 

In the Philippines, for instance, the project supported 
families rebuilding their lives after Typhoon Haiyan. In India, 
the project provided clinics in 2016 for thousands of rural 
families with no other access to healthcare.    

“Vaseline is about healing skin. We’ve been doing this 
since 1870,” says Unilever Singapore’s head of marketing, 
Gale Choong. 

The Singapore challenge was finding real and relevant 
stories for the local community. The ojective was to bolster 
Vaseline’s brand “among those who have known us for 
decades, while appealing to a demographic that spends 
most of their time online – all achieved in videos less than 
two minutes long,” Choong says.  

More than 450,000 views and with average completion 
rates of 70% across Viddsee.com, YouTube and Facebook, 
Choong has ticked the box on targets met and is planning 
the next foray into the world of content marketing.

“We are keen to continue this collaboration and want to 
do more short films,” Choong says, adding”there are a lot 
more stories we can tell”. 

What needs to be in place for her to tell them? “Being 
able to do more on a consistent basis is about cost, about 
ensuring that we have more beautiful short films on a sus-
tainable basis.”  

Viddsee shorts top 450K
Vaseline ticks box on targets

https://www.all3mediainternational.com
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TECH STORM – MEDIA REINVENTEDTM. 
We are the Next-Generation media powerhouse that celebrates Asia’s fast-
est rising stars in Technology and Entrepreneurship, reaching 200 million fans 
across 25 Asia Pacific markets.
Driven by the passion to create change, be the voice for the unsung heroes 
in the technology sector and give Asia’s rising entrepreneurship community 
global recognition that they deserve. We’re backed by some of Asia’s most 
reputable tech investors, leadership team to revolutionise the media world 
fuelled by a mind-set to do things differently. Write to recruit@techstorm.tv

Affiliate Sales Manager/Senior Manager
Responsible for all distribution sales in Asia. Must be ambitious, goal-driven, go-
getter with proven tangible results, a high work ethic and willing to do things 
differently in a Start-Up work culture. 5 years’ experience in syndication sales, 
affiliate sales in TV with excellent contacts, client relationships with operators. 

Content Acquisitions Programming Manager/Senior Manager
Strong eye for good programmes, titles with high production values from 3rd 
party external distributors, solid understanding of various acquisition rights, 
familiarity with broadcast censorship standards. Lead RFPs for original con-
tent creation. 5 years’ experience in acquisitions in TV with excellent supplier 
contacts, high work ethic, willing to do things differently in a vibrant Start-Up 
work culture. 

Marketing Manager/Senior Manager
Hands-on, proven marketing strategies with excellent execution to achieve 
targeted yield and results on brand mindshare, drive ratings, support affiliate 
sales. Digitally curious, prepared to learn hands-on with Google ads, social 
media. 5 years’ experience in broadcast, internet or consumer brands with 
excellent contacts, high work ethic, willing to do things differently in an excit-
ing Start-Up work culture. 

On-Air Senior Producer Editor
Conceive, write, produce, edit on-air promotional spots and marketing cam-
paigns, adapt on-air toolkit for on-going channel usage, Final Cut Pro, AE. 
Must have a creative eye for visualization, work with deadlines. 5 years’ expe-
rience with hands-on work in TV, proactive attitude, good team player, high 
work ethic, willing to do things differently in a vivacious Start-Up work culture. 
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Eleven Sports moves into its future in Sin-
gapore without Singtel – but with a new 
commitment to Southeast Asian sports 
and a promise to “help develop and 
grow the sports landscape domestically”. 

Eleven’s new mission follows Singtel’s 
decision to drop Eleven Sports 1 & 2 from 
later this month. The reason? The loss 
of sports rights the telco really wanted. 
Same story with Discovery’s Eurosport. 
Once those were gone, well, so were the 
channels...

Eleven now says it has forged partner-
ships with a host of local associations, 
giving it access to football, basketball, 
swimming, athletics, squash, floorball, 
table tennis and rugby, among other 
sports. The network will also continue 
its broadcast tie-ups with local private 
leagues and events. 

“The shift signifies a focus on Eleven’s 
core strength in building local fan com-
munities for leagues and federations in its 
markets around the world,” says Eleven 
Sports managing director, Shalu Wasu.    

“We want to play our part in helping 
Singapore to unearth the next Joseph 
Schooling or Cheyenne Goh and con-
tinue to roll this out in other markets in the 
region,” Wasu adds. 

For now, Eleven will broadcast on digi-
tal and social platforms. 

Shalu Wasu

Eleven shifts gears 
Sports channels go local, 
promise domestic focus

http://www.contentasia.tv/jobs
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Activity picks up 
for Asia’s kids    

There’s tiny but lively activity on the 
kids front in Asia at the moment, led by 
breakthroughs in Japan and Thailand for 
Viacom’s Nickelodeon and DreamWorks 
under NBCUniversal, and a better-late-
than-never admission from Celestial Tiger 
Entertainment that it does, indeed, have 
its Miao Mi pre-school channel on air in 
the Philippines for the first time. 

The jury is out on what difference car-
riage on Amazon Prime Video Chan-
nels platform will make to Nick’s profile 
in Japan, a market that hasn’t been 
receptive to much that the kids brand 
has done so far outside of SpongeBob 
Squarepants and Dora the Explorer.

Both Nickelodeon and music service 
MTV Mix launched on Amazon Prime Vid-
eo on 3 July.  The biggest question is who 
is going to pay ¥432/US$3.90 a month for 
Nickelodeon on Amazon? Local leader, 
Kids Station on Demand, in comparison, 
costs (¥214/US$1.90) a month. 

In Thailand, DreamWorks returned on 
2 July after two years in the dark with 
a half-hour branded block on digital 
terrestrial channel Mono 29 (ok, it’s not 
exactly a channel replacement, but in 
this environment any visibility has to be 
better than none). 

The 5.30pm berth secured by NBCUni-
versal for DreamWorks airs shows such as 
Dragons: Race to the Edge and Troll-
hunters: Tales of Arcadia dubbed in Thai.  

Although financials haven’t been 
disclosed, the deal is unlikely to be large.
But it does give DreamWorks a way back 
into the market after the collapse of the 
CTH pay-TV platform in 2016. At the time, 
DreamWorks had been on air for almost 
exactly one year.    

And finally, Celestial admitted today (9 
July) that pre-school kids channel Miao 
Mi is on air in the Philippines. SkyCable 
has been promoting the channel since 
31 May and launched the channel on 1 
June. So what’s with the caution on the 
roll out and the news splash today? Who 
knows...  

the place to look for the jobs that matter
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FremantleMedia is one of the market leaders in the creation, production 
and distribution of some of the best known and loved content in the 
world including: American Idol, America’s Got Talent, Britain’s Got Talent, 
The X Factor UK, American Gods, The Young Pope, Family Feud, Grand 
Designs, Jamie Oliver, Nigella, Martha Stewart and many more!

We have an outstanding global network with operations in 31 countries, 
producing over 11,000 hours of programming a year, rolling out more than 60 
formats and airing more than 420 programmes a year worldwide. The company 
also distributes more than 20,000 hours of content in over 200 territories.

We are part of RTL Group, a global leader across broadcast, content and 
digital, and a division of the international media company Bertelsmann.

FremantleMedia International (the content dist r ibut ion arm of 
FremantleMedia) is currently seeking a Sales and Ancillary Executive/Senior 
Executive to be based in our Singapore office. This position reports into our 
SVP – Sales and Distribution, Asia.

Key Responsibilities:
• Provide sales support to formats/finished content clients. Such duties 
 will include tracking formats clients’ consultancy needs.
• Provide ancillary and digital support to formats/finished content clients.  
 Such duties will include monitoring the execution and active monetization  
 of ancillary/digital projects and integrations across our shows.
• Service deal work flow with internal teams (e.g. Legal, Finance, Marketing)  
 to execute and service contracts and other deliverables.
• Prepare sales pitch presentations, proposal documents and assist in follow  
 ups with clients.
• Work with SVP – Sales & Distribution, Asia and VP – Digital Partnerships &  
 Brand Licensing to identify new business opportunities.

Qualifications:
• Minimum 2-4 years’ experience in entertainment, media sales and/or  
 digital partnerships roles.
• Minimum Bachelor’s degree.
• Genuine interest in media and entertainment, with a good understanding  
 of Asia’s ever-changing media landscape.
• Able to prioritize work-load for self and direct reports in order to ensure the  
 provision of optimal support for every client.
• Self-starter, hardworking, extremely collaborative and teamwork oriented.
• Highly organized, deadline orientated and self-motivated.
• Able to manage a diverse set of stakeholders.
• Proactive personality with excellent people’s and communication skills.

Interested candidates should apply by submitting resumes to 
HRSingapore@fremantlemedia.com

9-22 juLY 2018   page 5.
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Asia content spend up 8%, India leads big spenders 
MPA pins five-market value at US$10.2 billion in 2017, India leads with 14% leap 

Source: Media Partners Asia (MPA)

Video Content Investment Trends across India, Korea and Southeast Asia

India and Korea topped Asia’s list of con-
tent big spenders last year, driving the 
largest investment increases in seven ma-
jor markets, according to new data from 
Media Partners Asia (MPA). 

TV, movie and online video spend 
across the seven markets (India, Korea, 
Indonesia, Malaysia, Philippines, Thai-
land, Vietnam)  reached US$10.2 billion in 
2017 – an 8% increase over the previous 
year, the 2018 edition of Asia Video Con-
tent Dynamics says. 

“In general, content investment dy-
namics are favorable with content invest-
ment growing,” says MPA vice president, 
Stephen Laslocky.

The growth laggard is Malaysia, where 
content spend is dropping. MPA attributes 
this to pay-TV platform Astro’s cuts on in-
ternational pay channels. Dips in free-to-
air advertising also impacted broadcaster 
Media Prima’s content investment.  

MPA is, nevertheless, optimistic. “The 
outlook for Malaysia could improve as 
new government policies bolster eco-
nomic growth, broadening consumer 
spend and ad dollars,” the report says.

Although from a low base, online vid-
eo soaked up 30% share of incremental 
spend across markets. Overall, online 
video investment last year was up almost 
80% – the highest increase of all content 
segments. 

Still, the biggest contributor to aggre-
gate incremental growth in video con-
tent spend last year was pay-TV, which 
contributed 38%.  

India spent more than ever on televi-
sion, movies and online video, increasing 
investment by 14% last year to US$4.2 bil-
lion. The stand-out increase was driven 
by pay-TV, with online growing rapidly 
because of fierce competition. MPA ex-
pects the trend to continue over the next 
three years.  

Korea was second to India last year, 
with content spend up 7% last year to al-
most US$3 billion. 

Growth will “likely accelerate” when 
China eventually lifts its ban on Korean 
dramas, movies and talent, MPA says, 
adding that online video content invest-
ment in Korea will continue to accelerate 
over the course of 2018-19.

Pay-TV content costs in the surveyed 
markets grew 5%, led by India and Korea 
and driven by local entertainment and 
sports. Free-to-air content investment 
was up 6%, and film production budgets 
increased 10%, also driven by India and 
Korea.  

Laslocky says scale and growth in free-
to-air content investment last year is 
largely attributable to Korea, the Philip-
pines, Thailand and Indonesia, and driv-
en by local entertainment. 

Online is a growing force. “Rising com-
petitive intensity is driving up online video 
content costs as rival platforms produce 
and acquire local series and movies, es-
pecially in India and Korea,” Laslocky 
says, adding that he expects “online vid-
eo content investment to also pick up in 
emerging markets across Southeast Asia, 
led by Indonesia and the Philippines”.  

The report says growth in production 
spend across emerging Southeast Asia 
markets “was generally satisfactory in 
2017”. 

While free-to-air TV dominates video 
content investment, the pace of growth 
slowed substantially in Indonesia, Thai-
land and Vietnam due to a deceleration 
and broader volatility in TV advertising, 
Laslocky adds. 

Drama drives audience share region-
wide, with a fair degree of cross-pollina-
tion across markets, the report says, add-
ing that sports also rates highly across the 
region. 

Cricket matches, for instance, ac-
counted for 24 of India’s 25 top-rated 
pay-TV programmes in 2017. In Indone-
sia, football matches accounted for 14 
of the top 25 shows. Even in markets such 
as Vietnam, where sports accounted 
for a mere 2% audience share, football 
matches made up four of the top 15 pro-
grammes in 2017. 
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COLORS Tamil HD
Launched 3 July, as part of the Than-
gam Migai pack/Asian add-on channel
Who’s behind it Viacom18’s first Tamil 
initiative. The network launched the 
service in India in February
Pricing S$21.90/US$16 a month
What’s on Family drama, reality TV, com-
edy. Launch line-up is led by Chakra-
varthy Ashokar, a 2015 historical drama 
series; Vandhaal Sridevi, about a young 
girl overcoming conspiracies plotted by 
her own family; and Velunachi, about a 
young girl skilled in Tamil martial arts.

GEM HD
Launched 3 July, as part of StarHub TV’s  Chinese entertain-
ment basic group. Also available on Singtel since 2016
Who’s behind it A JV between Sony Pictures Television (SPT) 
Networks and Nippon Television Network Corporation
Monthly pricing Basic packs cost from S$6.42/US$4.70 for 
one add-on group to S$17.12/US$12.60 for all basic groups  
What’s on 500+ hours of Japanese content annually and 
exclusively from Japan’s leading commercial broadcaster, 
Nippon TV. Features first-run/exclusive drama, comedy and 
variety entertainment. Plus simulcast of prime-time dramas; and 
popular titles within a week of broadcast from Japan.

CuriosityStream HD
Launch 13 August, as part of StarHub’s 
education basic group. StarHub TV is 
the first platform in the world to offer 
CuriosityStream as a linear channel
Who’s behind it Created by the 
founder of Discovery Channel, John 
Hendricks
What’s on Original documentary 
features and series spanning science, 
space, technology, history, nature, 

health and civilisation.

Fight Sports HD
Launched 3 July, sports group. Also available on Singtel since 
2013; as well as in Hong Kong, Malaysia, Indonesia, Myan-
mar, Thailand and the Philippines
Who’s behind it CSI Sports Pricing S$21.40/US$15.70 a month 
What’s on Combat sports, including MMA, boxing, kickboxing, 
judo, sumo wrestling & karate. Key properties include HBO World 
Championship Boxing & World Class Championship Boxing.

Travelxp
Launched 3 July, as part of the lifestyle 
basic group
Who’s behind it Mumbai-based Celeb-
rities Management. StarHub is the first 
Asia-Pac platform to carry the channel
Monthly pricing Basic packs on Star-
Hub cost from S$6.42/US$4.70 for 
one add-on group to S$17.12/
US$12.60 for all basic groups
What’s on Travel and life-
style content. Launch slate 
includes Quest, Backpack, 
Off the Grid, Xplore Austria, 
Thali – The Great Indian Meal, 
Kissed by the Sea and Bliss.

Gusto TV HD
Launch 13 August, in StarHub’s lifestyle 
basic group. First international roll-out
Owner Canada’s Gusto Worldwide Media
Monthly pricing Basic packs start from 
S$6.42/US$4.70 for one group to S$17.12/
US$12.60 for all basic packs
What’s on Food/lifestyle programming, 
including istudio cooking series, factual/re-
ality series about food culture and sustain-
ability.

And then there was space... 
The seven brands StarHub has picked up to replace Discovery and who’s behind them

Makeful HD
Launch 31 August, in the lifestyle basic group. StarHub TV is the 
first platform in Asia to carry the Canadian lifestyle channel 
Who’s behind it Blue Ant Media
What’s on Shows combine celebrity-led home improvement pro-

grammes, and Makeful Originals, featuring design, décor, style, 
crafts, and DIY ideas. Launch slate will include do-it-yourself series 

Brojects and Decked Out.

Chakravarthy Ashokar

The Quest

Miniverse

Flour-Power

Quest

All Star Fight

Brojects
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MARINA BAY SANDS  |   S INGAPORE 4 DEC 2018
ATF Leaders’ Summit

5-7 DEC 2018
Market. Conference. 
Networking Events

EARLY BIRD CLOSES 31 JULY! 
REGISTER TODAY AT www.asiatvforum.com.

Held in 
conjunction with:  An event of:        Produced by:                 Supported by:  Held in:

https://goo.gl/pozJLj
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Adapted from ContentAsia’s The Big List 2018

In numbers
Population...............................100.9 million 
Households............................... 22.5 million
Avg. household size................................4.5
TV households............................17.1 million
TV penetration........................................76%
Pay TV households...................... 2.4 million
Pay TV penetration............................... 14%
Internet users............................... 58 million
Mobile phone users...................130 million
Mobile phone penetration rate..........128%

Source: Companies, Philippine Statistics Authority (PSA)

Free TV
ABS-CBN
Philippines’ media conglomerate, ABS-
CBN Broadcasting Corporation owns and 
operates free-to-air channels Channel 
2 and ABS-CBN Sports+Action. ABS-CBN 
launched in Oct 1953 as Alto Broadcast-
ing System, and today operates free TV, 
digital terrestrial TV and pay-TV platforms, 
as well as film and television production, 
music and publishing businesses.

IBC
Intercontinental Broadcasting Corpora-
tion (IBC) is a state-backed television net-
work in the Philippines. 

Nine Media
Nine Media launched CNN Philippines 
in March 2015, replacing the former 9TV. 
The 24-hour channel airs predominantly 
local/int’l news, current affairs and docus. 
It is also available on cable/pay TV.

GMA Network
GMA Network, founded in 1950 as Re-
public Broadcasting System, began 
broadcasting free-TV Channel 7/GMA-7 
in Greater Manila in 1961. Today, GMA 
Network operates 47 VHF and 33 UHF TV 
stations throughout the Philippines, as 
well as radio networks, film production, 
programme acquisition and syndication 
businesses. GMA-7 is a general enter-
tainment channel. GMA News TV covers 
news and public affairs, with some docu-
mentary and lifestyle programming. 

People’s Television Network
Government-owned/operated televi-
sion network, People’s Television Network, 
launched in 1974 as Government Televi-
sion (GTV-4). The network has 32 provincial 
stations across the country and reaches 
85% of Filipino television households. PTV-4 
(the former GTV-4) offers news and pub-
lic affairs programming, with some sports, 
formats and lifestyle content. 

TV5
TV5 offers both int’l content and local 
productions in a variety of genres, includ-
ing tentpole sports, strengthened at the 
end of 2017 in a licensing deal with ESPN; 
news; Hollywood movies; and reality 
shows. TV5 offers multi-screen viewing via 
online News5Everywhere  and entertain-
ment programming on the TV5 portal. 
TV5 is owned/operated by MediaQuest 
Holdings, a subsidiary of Philippine Long 
Distance Telephone Company (PLDT).

UNTV
24-hour UHF station, UNTV, is a general 
entertainment network launched in May 
2002. The channel airs local program-
ming, including entertainment and news.

 

Subscription (National) 

Destiny Cable
Destiny Cable was founded in 1995 and 
acquired by Sky Cable Corporation in 
2012. Destiny Cable offers digital and ana-
logue channel packages, with 91 chan-
nels available in the basic plan plus about 
30 add-on channels. The basic plan with 
91 digital channels starts at Ps550/US$11 a 
month, with add-on channels available a 
la carte from Ps20/US$0.40 a month. The of-
fering also includes pay-per-view services.

SKYcable
SkyCable, part of the ABS-CBN media em-
pire, launched in Jan 1992. Subscription op-
tions include cable, add-on channels/chan-
nel packs, pay-per-view and on-demand. 
Bundles of SKYcable and SKYbroadband 
internet  start from Ps1,399/US$28 for 18 HD, 
67 SD and up to 12 Mbps connection. 

Subscription (Provincial)
Cablelink
Cable Link and Holdings Corporation’s 
Cablelink is a cable TV and broadband 

Tabi Po, a TV adaptation of the comic series for Cignal TV’s Sari Sari channel

Philippines

countryprofile
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Oct. 31 - Nov. 7 | Santa Monica

AmericanFilmMarket.com

DEVELOP | PACKAGE | PITCH
FINANCE | LICENSE | DISTRIBUTE

American Film Market®

https://americanfilmmarket.com/attendee/
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countryprofile

cable internet provider. The basic cable 
TV package offers 63 local and regional/
international channels for Ps495/US$10.50 
a month. Add-on packs, including gen-
eral entertainment (five channels), music 
(two channels), HD (nine channels), mov-
ies (seven channels), sports (one channel), 
kids (four channels), documentaries (three 
channels) and Chinese (four channels), 
start at Ps20/US$0.40 a month. Bundled ca-
ble/internet packages are also available.

DCTV
DCTV Cable Network provides cable TV, 
broadband internet and direct fibre ser-
vices in the Bicol region. DCTV offers about 
103 channels, including 30 in HD. Bundled 
digital cable/broadband internet pack-
ages start at Ps1,100/US$22 a month.

EasyTV
Pay-DTT EasyTV launched in May this 
year, offering 15 channels (July 2018) to 
users in areas in Metro Manila, including 
Quezon City, Marikina, Taguig, Muntinlu-
pa, Pasig, North Caloocan, and East An-
tipolo. Subscription is Ps999/US$19 a year. 

MyCATV
Asian Vision Cable Holdings (AVCHI) 
owns and operates MyCATV, a cable 
provider offering 90+ local and interna-
tional channels and MyCATV Broadband 
internet services.

Parasat Cable TV
Established in 1991 in Northern Mindanao 
Island, Parasat Cable TV offers digital TV, 
broadband internet, landline phone and 
bundled/triple-play services to Cagayan 
de Oro City and the surrounding areas. 
Parasat offers 150+ SD/HD channels, as 
well as pay-per-view in SD/HD. 

Satellite Cable Network 
Founded in 1992, Satellite Cable Network is 
a cable TV and broadband internet service 
available in Dolores, San Fernando city. The 
platform offers about 100 SD/HD channels, 
bundled in seven monthly packages. 

Southern Cablevision 
Iligan City-based provider, Southern Ca-

blevision (SCVI), offers cable TV/internet 
services in the Iligan City, Manticao and 
Naawan areas. Launched in 1993, SCVI 
offers local/int’l HD/SD channels, includ-
ing general entertainment, news, sports 
and movies. TV packages start at Ps350/
US$7 a month for 35 channels. 

Telmarc Cable
Founded in June 1987, Telmarc Cable 
serves the Rizal and Laguna areas. Tel-
marc Cable offers 60+ local and inter-
national channels, available for Ps450/
US$9 a month in Rizal and Ps600/US$12 a 
month in Laguna. Telemarc Cable also 
offers broadband internet and VoIP. 

Satellite
Cignal Digital TV
Cignal launched in 2009 and is owned/
operated by Cignal TV Inc, a subsidiary of 
MediaQuest Holdings/PLDT Group. Cig-
nal offers 124 channels, including free-to-
air and SD/HD. Prepaid plans start from 
Ps100/US$2 a month for 13 SD channels to 
Ps1,000/US$20 a month for 21 HD+80 SD 
channels. Postpaid plans start at Ps250/
US$5 a month. 

Dream Satellite TV
Philippine Multi-Media System Inc (PMSI) 
launched Dream Satellite TV in 2001. The 
platform offers local and international 
channels, bundled in four plans, ranging 
from Ps99/US$2 to Ps650/US$14 a month. 

Global Satellite (GSat)
Established in 2009, GSat is a DTH satellite 
TV provider owned by First United Broad-
casting Corp (FUBC) and operated by 
FUBC’s marketing arm, Global Broadcast-
ing and Multi-Media Incorporated (GBMI). 
GSat offers about 85 channels bundled in 
monthly packages from Ps99/US$2.

SKYdirect
Sky Cable launched DTH satellite platform 
SKYdirect in May 2016. SKYdirect’s offering 
is a mix of local and international channels, 
with monthly subscriptions starting from 
Ps99/US$2.10 for 23 SD and 4 HD channels.

Channels/Distributors

ACCION
Asian Cable Communication, Inc. (AC-
CION) markets and distributes interna-
tional cable channels to all platforms  
throughout the Philippines. The company 
was established in 1993.
 
Cable BOSS/OMI
Cable BOSS distributes 20+ channels. The 
company was established in 1993, and 
has content relationships with more than 
300 affiliates. Subsidiary Omnicontent 
Management Inc (OMI)  launched in 2010 
and exclusively distributes FOX Networks 
Group (FNG) channels in the Philippines.
 
Creative Programs Inc (CPI)
Creative Programs Inc (CPI), a subsidiary 
of ABS-CBN Corporation, handles distribu-
tion and production. CPI operates and dis-
tributes TAG, a movie channel; Hero TV, an 
anime channel; Lifestyle Network, a food/
travel/fashion channel; Myx, for music; 
Jeepney TV, offering classic ABS-CBN pro-
gramming;  and Cinema One (local mov-
ies). CPI also represents ABS-CBN channels 
(ANC, DZMM Teleradyo, ABS-CBN Sports + 
Action) and foreign channels.

Nine Media Corporation
Nine Media Corporation (formerly known 
as Solar Television Network Inc) owns and 
operates FTA channel CNN Philippines. 
Nine Media also operates the branded 
CNN Philippines online platform, and is 
involved in a range of content services, 
including acquisition, production and dis-
tribution. Nine Media is majority owned 
by the Aliw Broadcasting Corporation. 
 
Solar Entertainment Corporation
Solar Entertainment Corporation (SEC) is 
a content provider and channel opera-
tor, established in 1976 as Solar Films. SEC 
aggregates content, manages branded 
TV services for distribution on local plat-
forms and produces original content/lo-
cal versions of franchised programmes. 
SEC’s channels include style-focused 
ETC, and female-geared 2nd Avenue.
 



 Programming

Asia’s definitive media content and services directory

2 0 1 8

C NTENTASIA

OUT NOW!

Tech 

Channels

http://www.contentasia.tv/tbl2018syndication/
http://www.contentasia.tv/tbl2018satellitetech/
http://www.contentasia.tv/tbl2018channels/


Page 13.
C NTENTASIA 9-22 juLY 2018

Online/OTT
Philippines’ consumers have access to 
global streaming services such as Amazon 
Prime Video, Netflix, Spuul and YuppTV.

Cignal PLAY
Cignal PLAY is an online video platform 
for DTH service Cignal TV’s postpaid sub-
scribers to enjoy a mirror of their linear 
TV subscription. Launched in 2013 as 
Cignal Front Seat/Cignal TV-To-Go, the 
revamped Cignal PLAY rolled out in Oct 
last year with about 60 linear TV channels 
and over500 hours of VOD content.

EasyTV
Mobile TV extension of pay-DTT EasyTV.

FOX+
Video streaming service FOX+ launched in 
the Philippines in March 2017. Available via 
Cignal, PLDT, Smart and Globe. Subscrip-
tions start from Ps390/US$7.80 a month.

Globe Streamwatch
Globe Telecom’s streaming service, 
Globe Streamwatch – Roku Powered, of-
fers 100+ free channels and content as 
well as streaming services Netflix, Disney, 
HOOQ and FOX+ via broadband plan 
Globe At Home starting from Ps1,299/
US$26 a month for a 10-Mbps internet 
connection and 100 GB of data.

HOOQ
HOOQ launched in the Philippines in 
March 2015 with telco partner Globe 
Telecom, offering unlimited access to 
international and local movies and TV 
series (streaming and offline viewing) 
priced at Ps149/US$3 a month.

iflix
iflix launched in the Philippines in May 
2015, accessible via telco partners PLDT 
and Smart. iflix in the Philippines costs 
Ps129/US$2.80 a month. 

iWant TV
ABS-CBN’s VOD/live streaming service 
iWant TV (launched Dec 2009), offers 

content from ABS-CBN, ABS-CBN Region-
als and ANC. Limited access to iWant 
TV is available for free to registered us-
ers in the Philippines; full access costs 
Ps10/US$0.20 a day via registration with  
ABS-CBNmobile.

SKY On Demand
Streaming service exclusively for SKY subs, 
offering live channels and free VOD local/
foreign movies to SKYcable subs (content 
as per subscribed plans) and SKYbroad-
band subs (only local channels). 
  
Smart360
Smart360, a content portal/app by PLDT 
mobile subsidiary, Smart Communica-
tions, launched in June 2016 as Smart-
Life and rebranded in May 2017. The re-
vamped Smart360 offers live streaming of 
digital channels (FOX Sports, TV5, Sports5), 
VOD (entertainment, sports, movies, con-
certs), game E-pins and music services.

Tribe
Astro Malaysia and Philippines’ Globe 
Telecom launched video platform Tribe 
in the Philippines in Dec 2016. The service 
offers live streaming linear channels and 
VOD series and movies from Korea, Japan 
and U.S. among others. Linear TV chan-
nels include Turner’s Oh!K, Warner TV, TVN, 
KPlus, KBS, Aniplus and Astro-owned eS-
ports network eGG Network. Tribe in the 
Philippines costs Ps69/US$1.35 a month. 

Viu
Viu launched in the Philippines (in col-
laboration with media/publishing com-
pany, the Inquirer Group, and  mobile 
content/app subsidiary Megamobile) 
at the end of Nov 2016, offering Korean 
dramas/ variety shows, Japanese and 
other Asian content. 

Production Houses
7000 Islands
7000 Islands specialises in docu films and 
corporate/commercial videos. Produc-
tion services include HD camera crew 
support, sound technicians and equip-

ment rental, location scouting, translat-
ing and format conversion. 
 
Alta Productions
Alta Productions Group, a subsidiary of 
GMA Network, provides pre- and post- 
production services for GMA and exter-
nal clients. Core services include audio 
dubbing, mixing/recording, video shoot-
ing, post-production, on-ground staging 
and activation. 

BDA Creative (Philippines) Inc
With offices in Singapore, Manila and 
Bangkok, BDA Creative produces long/
short-form content, crafts stories for 
brands, collaborates with broadcasters, 
branding, design and promos for chan-
nels and for other media. BDA Creative 
was founded in 2003.

Culture Shock Productions
Established in 2011, Culture Shock Pro-
ductions produces original series for 
regional and local TV channels in the 
Philippines. Services include conceptuali-
sation and creation of original ideas (for 
long-form TV programmes, promotional 
campaigns, interstitial projects and other 
on-air content requirements), post pro-
duction/production support and equip-
ment rental.
 
Ideal Minds
Ideal Minds was established in March 
2001 offering production services for tele-
vision, webisode, live streaming events/
coverage, TV commercial and audio-
visual projects.
 
Mandala Productions
Mandala Productions was founded in 2003 
with an alliance with Singapore-based pro-
ducer activeTV Asia.

Probe Productions
Founded in August 2010, Probe Produc-
tions specialises in factual production 
ranging from a full-scale documentary to 
public service announcements.

TAPE
Established in 1979, TV production com-

countryprofile

Adapted from ContentAsia’s The Big List 2018
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pany Television and Production Expo-
nent (TAPE) is behind Philippines’ lon-
gest-running noontime variety show, Eat 
Bulaga!, which was sold as a format to 
Indonesian free-TV broadcasters SCTV 
in 2012 and ANTV in 2014. Eat Bulaga!, 
which means “lunchtime surprise”, pre-
miered on RPN in 1979 and ran to 1989, 
when it switched to ABS-CBN. The show 
ran on ABS-CBN until 1995, and has since 
been on air on GMA-7. TAPE, which also 
produces and co-produces sitcoms and 
drama series, owns and operates TV/
film production subsidiary APT Entertain-
ment, established in 1994.

TOP Draw Animation
TOP Draw Animation (TDA) commenced 
operations in 1999 and specialises in 2D 
digital production. TDA’s TV content out-
put is more than 200 half hours a year, 
mostly international clients. Production 
projects include My Little Pony, Tom and 
Jerry, and Peabody and Sherman.

Unitel Entertainment
Unitel Entertainment specialises in tele-
vision commercials, branded content, 
viral ads, networking branding and TV 
shows. Credits include I Do Bidoo Bidoo, 
Crying Ladies and Project Runway. Uni-
tel Entertainment is a subsidiary of Unitel 
Production. 

Viva Communications
Viva Communications was established in 
1981 as a film production company and 
over the years extended into TV content 
production (including 1000 Heartbeats 
for Philippines’ TV5), event management 
(Viva Concert Events), pay TV (Pinoy Box 
Office, Tagalog Movie Channel, MTV Pi-

noy, History, Viva Channel, FYI, Lifetime, 
Crime & Investigation, RTL-CBS and H2), 
music (Viva Records), publication and 
theatre businesses.

Telcos
Globe Telecom
Globe Telecom is a full service telecom-
munications company offering mobile, 
fixed, broadband, data, internet and 
managed services. Principals are Ayala 
Corporation and Singtel. Globe had 63.3 
million mobile subscribers and 1.4 million 
home broadband subscribers at the end 
of March this year.

PLDT
Philippines’ leading telecommunications 
service provider, Philippine Long Distance 
Telephone Co (PLDT), offers a range of 
telecommunications services across the 
Philippines’ fibre optic backbone, fixed 
line and cellular networks. The telco 
serves over 58.3m mobile subs and 2.7m 
fixed line subs (Dec 2017). Subsidiaries in-
clude Smart Communications (wireless), 
Smart Broadband (wireless broadband 
internet), Digital Mobile Philippines (mo-
bile), Wolfpac (wireless content provider) 
and PLDT Clark Telecom (fixed line).

Regulators
DICT
The Department of Information and 
Communications Technogloy (DICT) aims 
to be the pioneer agency in the adop-
tion and incorporation of information 
and communication tech (ICTs) innova-
tions to government services.

NTC
The National Telecommunications Com-
mission (NTC) is tasked with maintaining 
a regulatory regime conducive to the 
development and provision of afford-
able, reliable and accessible telecom-
munications and information infrastruc-
ture and services.

Associations
KBP
The Association of Broadcasters of the 
Philippines (Kapisanan ng mga Brod-
kaster ng Pilipinas, KBP) sets broadcast 
and other standards. 

FICTAP
Established in 1999, Federation of Interna-
tional Cable TV & Telecommunications 
Association of the Philippines (FICTAP) is 
a non-profit consisting of over 1,000 small-
medium cable television enterprises. 

FDCP
Film Development Council of the Philip-
pines (FDCP) is a government-backed 
agency to ensure that the economic, 
cultural and educational aspects of the 
domestic film industry are effectively rep-
resented at home and abroad.

PCTA
The Philippine Cable Television Associ-
ation (PCTA) is the umbrella organisa-
tion of cable television operators in the 
Philippines. Members have about 75% 
market share of overall cable TV subs 
in the Philippines.

23-25 OCT, 2018 IN IKEBUKURO
(22-24 OCT TIMM IN SHIBUYA) www.jcs.tokyo

Calling for Exhibitors! until July 31

Adapted from ContentAsia’s The Big List 2018
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July 2018 9-13 Rendez-vous Pekin/Tokyo Beijing (9-10), Tokyo (12-13)

August 2018 28-29 ContentAsia Summit Singapore

September 2018 5-7 BCWW Seoul, South Korea

13-16 Gwangju ACE Fair Gwangju, South Korea

October 2018 2-4 APSCC Jakarta, Indonesia

13-14 MIP Junior Cannes, France

15-18 MIPCOM Cannes, France

23-25 TIFFCOM 2018 Tokyo, Japan

30 Oct-1 Nov CASBAA Convention Hong Kong

31 Oct-7 Nov American Film Market (AFM) Santa Monica, U.S.

November 2018 28-30 Asian Animation Summit Seoul, South Korea

December 2018 3-4 PromaxBDA Asia Singapore

5-7 Asia TV Forum & Market, ATF Singapore

9-10
MYCONTENT (Dubai  
International Content Market)

Dubai, U.A.E.

March 2019 18-21 Hong Kong FILMART Hong Kong

April 2019 8-11 MIP TV Cannes, France

events

What’s on where... 

The full list of events is available at www.contentasia.tv/events-list 
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Westworld tops Singapore favourites
Netflix’s Marvel’s Luke Cage leads digital originals C NTENT

Daily news with 
ContentAsia Insider
email i_want@contentasia.tv 

for subscription details

C NTENT
Date range: 21-27 June 2018   
Market: Singapore
Demand Expressions®: A global metric standard developed by Parrot 
Analytics which represents the total audience demand being expressed 
for a title, within a market. Audience demand reflects the desire, engage-
ment and viewership, weighted by importance; so a stream/download 
is a higher expression of demand than a ‘like’/comment.
Note: Local/regional content in this country is still being onboarded by 
Parrot Analytics      
 

Fresh off being exposed as the market 
with the highest percentage of people  
who want the most entertainment for 
free*, Singapore put sci-fi drama West-
world at the top of its charts for the week 
of 21-27 June. Info from data science 
company Parrot Analytics shows 34.3% 
more activity around the HBO title than 
the next favourite, cop drama Brooklyn 
Nine-Nine. 

Drama dominates the top 10 overall list, 
with seven of the 10 spots. The other three 

are sitcom, reality and, squeezing into 
10th place, the world’s favourite sponge.

Marvel’s Luke Cage is doing what it has 
done in other parts of the world – bump-
ing teen suicide drama 13 Reasons Why 
off its digital originals perch. New epi-
sodes put Netflix’s Queer Eye in the top 
three, ahead of 13 Reasons Why.  

* YouGov research commissioned by 
Brightcove presented at the Brightcove  
OTT Lunch during BroadcastAsia in Singa-
pore at the end of June

Singapore: Top 10 Overall TV Shows     
Rank Title  Average Demand 
   Expressions™ 
1 Westworld   363,655 
2 Brooklyn Nine-Nine    270,883 
3 The Flash    257,902 
4 Suits    229,891 
5 Agents of S.H.I.E.L.D.    223,873 
6 Game of Thrones    214,413 
7 The Big Bang Theory    203,250 
8 America’s Got Talent    201,040 
9 Supergirl    198,270 
10 Spongebob Squarepants    178,032     

   
Singapore: Top 10 Digital Originals     
Rank Title Platform Average Demand 
   Expressions™ 
1 Marvel’s Luke Cage Netflix 165,309 
2 Queer Eye Netflix 146,039 
3 13 Reasons Why Netflix 135,119 
4 The Handmaid’s Tale Hulu 119,410 
5 The Grand Tour Amazon Video 113,641 
6 Sense8 Netflix 112,235 
7 Star Trek: Discovery CBS All Access 95,257 
8 Voltron: Legendary Defender Netflix 92,413 
9 Stranger Things Netflix 88,065 
10 Carpool Karaoke Apple Music 84,742 
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