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Netflix strikes new 
Indonesia deals

Reversal of fortune 
continues    

NetflixhasstruckanewdealwithIndo-
nesia’sTelkom,bundlingthestreaming
servicewithbroadbanddatainsixpacks
thatrangefromUS$4.32toUS$67amonth
viasubsidiariesIndiHomeandTelkomsel.
Thenewagreementisanotherstepin
areversaloffortunefortheU.S.-based
globalstreamerinIndonesiaafteryearsof
battlingpoliticalandreligiouschallenges.

 
The full story is on page 2 

q

TVB’s “brownface” 
row continues

Episodes being amended 
& will return, Hong Kong 

broadcaster says

HongKongbroadcaster,TVB,isre-editing
twoepisodesofnew20-episodedrama,
Barrack O’Karma 1968,followinga
brownfacerowthathasdrawninterna-
tionalattention.TVB,whichhassofar
stoppedshortofapologising,hasnotsaid
whenthere-editedversionswillreturn.

The full story is on page 3
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Netflix strikes new 
Indonesia deals

Reversal of fortune 
continues with Telkomsel 

& IndiHome bundles 

NetflixhasstruckanewdealwithIndo-
nesia’sTelkom,bundlingthestream-
ingservicewithbroadbanddatain
sixpacksthatrangefromIDR62,000/
US$4.32toIDR965,000/US$67.25amonth
viasubsidiariesIndiHomeandTelkomsel.
Thenewagreementisanotherstepin

areversaloffortunefortheU.S.-based
globalstreamerinIndonesiaafter
yearsofstrugglingagainst,among
otherchallenges,Islam-compliantcon-
tentregulations.
AnearlyTelkomban,imposedshortly

afterNetflixrolledoutinAsiain2016,
wasliftedabouttwoyearsago,after
Netflixagreednottostreamcertain
typesofcontentandtoincreaseorigi-
nalproductionoutofIndonesia.
Atthetime,muchwasalsomadeof

therequirementforNetflix(andothers
sellingdigitalservices)topaya10%
salestax.
Thecompaniessaythenewmulti-

screen/platformpacks,whichare
billedthroughTelkomanddonot
requirecreditordebitcards,willbring
“substantialsavingsandconvenience
toNetflixmembersinIndonesia”.
MobileoperatorTelkomseloffersfour

bundlesthatinclude6GBofMax-
streamdataamonthwithamonthly
startingpriceofIDR62,000/US$4.32.
NetflixwillalsobeincludedinIndi-

Home’s50Mbpsand100Mbpsbundles,
whichgoforIDR615,000/US$43and
IDR965,000/US$67.25amonth.
Netflix’sVPbusinessdevelopment,

APAC,TonyZameczkowski,calledthe
IndiHome/Telkomselarrangementa
“milestone”.
Telkomsel,whichhasmadenosecretof

itsambitiontoofferitssubscribersawider
varietyofdigitalentertainment,alsohas
distributiondealswithDisney+,HBOGo,
Catchplay+andLionsgatePlay.
Telkomselhasmorethan170million

customers.

Vision+ upgrades original production
Orkes turns spotlight on Indonesian musicians 

ClarissaTanoesoedibjo,managingdirector,Vision+;PankajKedia,
managingdirector,emergingmarkets,DolbyLaboratories

IndonesianSVODstreamingplatform,
Vision+,hassignedafirst-of-its-kind
cooperationagreementwithDolby
Laboratories,kickingoffthenewly
inkedalliancewithmusic/talentorigi-
nalseries,Orkes. 
Theweeklyshowwillhighlightlocal

musiciansandbands,andwillbeavail-
ableinDolbyAtmosandDolbyVision.

OrkespremieresinMaythisyear.
AtthesigningceremonyinJakarta

onThursday(14April2022),executive
chairmanHaryTanoesoedibjotalked
abouttheMNCgroup’scontentsuc-
cesses,includinglong-runningblock-
busterTVseries,Ikatan Cinta,which
has56%nationalaudienceshareon
free-TVnetworkRCTI.
Hesaidthecompanywouldbe

producingmorepremiumcontentin
itsbidtobecomeamarketleaderin
IndonesiaandacrossSoutheastAsia.
Vision+managingdirector,Clarissa

Tanoesoedibjo,saidduringthesigning
ceremonythatOrkeswaspartofthe
platform’supgradedoriginalproduc-
tionambitionsusingcutting-edge
technologies.
ThenewalliancewithDolbyruns

alongsidemajorchangesatPTMNC

StudiosInternational.
Lastmonth,thecompanywasgiven

thego-aheadtoreorganiseitsman-
agementstructure,changeitsnameto
PTMNCDigitalEntertainmentTbk,and
absorbtwostreamingplatforms–RCTI+
andVision+–alongwithvariousother
onlineportalsaspartofacampaign
tobecomeIndonesia’slargestdigital
entertainmentcompany.
Vision+hasmorethan45mil-

lionmonthlyactiveusers,7.8million
registeredusers,andtwomillionpaid
subscribers.
Theplatformoffersabout18,000

hoursofexclusivevideoondemand
content,about110localandinter-
nationallinearchannels,andoriginal
contentproducedbyVisionPictures,
alongwithcasualgames.
Inanoverviewofitscontent,IPand

talentbusinessin2021,thecompany
saiditcommandedall20ofIndone-
sia’stop20programmes,including
Ikatan Cinta,andhadproducedmore
than5,500hoursofhigh-qualitycon-
tentduringtheyear.
AsofDecember2021,thecompa-

ny’sonlineportalshadgenerated87.4
millionmonthlyactiveusers.
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HK TVB’s “brownface” row continues
Episodes being amended & will return, broadcaster says

FranchescaWongplaysLouisa,aFilipinadomesticworkerinhorrorseries
Barrack O’Karma 1968,TVBHongKong

HongKong’sdominantbroadcaster,
TelevisionBroadcastsLtd(TVB),isre-ed-
itingtwoepisodesofanew20-episode
drama,Barrack O’Karma 1968,following
abrownfacerowthathasdrawninter-
national attention. 
TVB,whichstoppedshortofapolo-

gisinginitsofficialstatementafterthe
outcryeruptedjustbeforeEaster,has
confirmedthattheoffendingepisodes
arebeingamended,butnotyetsaid
whentheywillbereturnedtoair.
Fornow,episodessevenandeight

havebeentakenoffTVB’sstreaming
platform,MyTVSuper.Highlightsreelson
TVB’sYouTubechannelalsoskipepisode
seven;episodeeighthighlightsdonot
includeanyofthecontroversialbrown-
facescenesandremainonline.
TheseriescastHongKongactress,

FranchescaWong,asLouisa,adomestic
workerfromthePhilippines.Wongused
make-uptodarkenherskinandwasquot-
edinlocalreportsandonsocialmediaas
sayingshewassun-tanningfortherole.
Theshowhasbeenwidelycriticised

as“inappropriate”and“disrespectful”
foritsdecisiontocastWongintherole,

andthendoublingdownwithskin-tone-
alteringdecisions.
HongKong’sFilipinacommunitylost

notimeinpointingoutthattherewasno
shortageofsuitableactresseswhocould
havebeencastintherole.
Thestormexpandedtoothercountries

andacrosssocialmedia,rangingfrom
praiseforWong’sperformanceandsur-
priseattheoutcrytodisgustandaccusa-
tionsoflong-heldracisminHongKong.
TVBsaidinitsstatementthattheepi-

sodewas“purelyfictitious”,andthat
“thestorylinebetweenadomestic
helperandheremployerswassimplya
dramaticstoryplotbasedoncreativity”.
ThebroadcastersaidWongsuccessful-

lyportrayedthecharacter“throughher
professionalperformingtechniquesand
sophisticatedhandlingofrole-playing”.
“TVBhasalwaysstrivedtoprovidetop-

notchentertainmentexperienceforour
viewersandwewishtoemphasisethat
itwasneverourintentiontoshowdisre-
spectortodiscriminateanynationality
inanyofourprogramme.Wewouldlike
toexpressourconcerntoanyonewho
mightbeaffectedinthismatter.”

Korea sales up 52% – 
Netflix filing

Netflix’sKoreasaleswereup52%to
KRW631.7billion/US$513millionin2021,
accordingtoTheKoreaHerald,quoting
adomesticregulatoryfiling.Thereport
saidNetflix’s“blockbusterperformance
inKoreareflectsitsincreasingcloutover
thestreamingservicemarkethere”.

q

Netflix returns unscripted 
Korea, Japan romance 

Netflixhasconfirmedthereturnof
Koreanromanticrealityseries,Single’s 
Inferno,alongwithasecondseason
ofclassicJapaneseseriesreboot,The 
Reality Diaries.Premieredateshavenot
beendisclosed.

q

Nippon TV’s Silent Library
opens in France

Theeight-episodeFrenchversionofNip-
ponTV’sunscriptedformat,Silent Library,
haspremieredonFrance’sMyTF1Max.
Silent Library-Si tu fais du bruit… C’est fini! 
wasproducedbyAh!Production.15
countries,includingThailand,Vietnamand
Mongolia,haveproducedadaptations.

q

Taiwan’s Taicca pushes 
European alliances

Taiwan’sTaiccaismakingitslatestplay
forEuropeanalliances,usingthisyear’s
FarEastFilmFestivalinUdine(22-30April)
topushitsinternationalcreativeand
co-productionagenda.FourTaiwanese
filmsandtwootherprojectshavebeen
selectedforfestivalevents.Moreat
www.contentasia.tv

https://www.contentasia.tv/news/taiwans-taicca-pushes-european-alliances
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Vietnamesefeaturefilm,Catch Me 
If You Can (Muu Ke Thuong Luu),has
returnedtolocalscreensasanoriginal
TVseries,titledTra Xanh Dau Sieu Lua,
leveragingadomestictheatricaltale
intothestreamingspace,raisingqual-
itystakeswithDolbyVisionandDolby
Atmos,andboostingdomesticplat-
formGalaxyPlay’spositionaspremium
dramaproducer.
GalaxyPlayisthefirstOTT/streaming

platforminVietnamtoadoptDolbyVi-
sionandDolbyAtmosexperience.Dolby
Audioexperienceisalsowidelyavailable
onGalaxyPlayVODcatalogueranges
fromitsoriginalseriesandlicensedcon-
tent.DolbyVisionandDolbyAtmosare
newlyaddedexperiencesandwe 
expecttoseemoreDolby
VisionandDolbyAtmos
contentavailablein
theGalaxyPlayOTT
service.
Atleastthreemore

GalaxyOriginal
serieswillbemade
availableforcon-
sumerstostreamin
DolbyVisionandDolby
AtmosthisyearacrossTV
sets,mobilephonesandother
devicesasGalaxycontinuestocourt
Vietnam’sconnectedconsumers.
Theseven-episodehalf-hourTVseries,

Tra Xanh Dau Sieu Lua (Catch Me If You 
Can) “showsallthehiddencorners”of
theoriginalstoryaboutDiana,apoor
girlplayedbyThiênAn,steppingintothe
worldofrichkidsandfindingawholelot
thatmoneycan’tbuy, GalaxyPlaysays.
Aspartofitsexpandedplot,theTV

showincorporatespreviouslyunseen
footageoriginallyshotforthe101-min-
utefeature,whichpremieredintheatres
acrossVietnamduringthisyear’sLunar
NewYearholidays.
TheTVversion,alsodirectedbyTran

BuuLoc(The Tailor),expandstheplot
by“atleast20%”andanswersallthe
questionsraised–butnotnecessarily
answered,bythefilm,GalaxyPlaysays.

Starsofthefeaturefilmver-
sion,includingLeThanhBaoAnh

asPeter,TamTrieuDang(100 Days of 
Sunshine)asTam,QuynhLuong(Soobin 
Hoàng Son: Neu ngày ay)asLienPham
andBuiAnhTuasCharlie,returnforthe
TVseries.

Tra Xanh Dau Sieu Lua joinsaplat-
formofabout10,000hours offeredby
GalaxyPlay,which was established
in2015byVietnamesecinemachain
GalaxyCinema.
Today,GalaxyPlayisthenumberone

subscriptionvideoondemand(SVOD)
serviceinVietnambyfarwithoverseven
millionusers.
“Withthelatesttechnology,the4Kfilm

cataloguecombinedwithDolbyVision,
DolbyAtmosandDolbyAudioexperi-
encesonoursmartTVapp,consumers
canhaveamovietheaterexperiencein
theirownhomes,”GalaxyPlaysays.
Subscriptionstothestreamingplatform

Vietnam’s Galaxy Play ups production game
Local streamer adapts and expands with bigger stories + Dolby Vision & Dolby Atmos 

rangefromVND70,000/US$3amonthto
VND600,000/US$26.50for12months.The
mobile-onlyplanisUS$4.35forsixmonths
andUS$8for12months.TVODrentals
rangefromUS$0.80atitleforasinglede-
vicetoUS$2.20atitle(multipledevices)
for48hours.4KmoviescostUS$3atitle.
WhiletheDolbyaudioexperienceis

relativelywellknowninVietnamonplat-
formssuchasVTCandVTV,thedecision
toupgradetoDolbyVisionandDolbyAt-
mosispartofGalaxyPlay’sdrivetokeep
aheadofstreamingcompetition,includ-
ingregionalandinternationalplatforms.
DolbyVisionandDolbyAtmossig-

nificantlyenhancestheentertainment
experienceforconsumers,saysPankaj
Kedia,DolbyLaboratories’managing
directorforemergingmarkets.
“Coloursaremorevividandlifelike,im-

agesblazemorebrightlyandhighlights
dazzle,”hesays,adding:“Entertainment
reallycomesalive.”

Tra Xanh Dau Sieu Lua (Catch Me If You Can)

Brought to you by Dolby Laboratories

PankajKedia,managingdirector,
emergingmarkets,DolbyLaboratories



Singapore

In numbers
Population.................................5.45million
Households..............................1.390million
Avg.householdsize..............................3.15
TVH/Hpenetrationrate....................99.5%
PayTVhouseholds........................658,000*
Fixedlinesubscriptions...........1.887million
Broadbandinternetsubs.....11.954million
Wirelessbbsubs....................10.431million
Mobilephonesubs(3G/4G)..8.659million
Mobilephonepopulationrate......158.8%
Mobiledatausage.......................69.11PB

Source:DepartmentofStatisticsSingapore(popu-
lationasatendJune2021,households/sizein
2021,TVpenetrationin2017/18),InfocommMedia
DevelopmentAuthority(broadband/mobilein
Jan2022,mobiledatausageinQ42021,fixedline
inDec2021)

*CombinedStarHub/Singtelhouseholds 
StarHub:296,000(Dec2021) 
Singtel:362,000(Dec2021)

Free TV

Mediacorp
Singapore’ssoleterrestrialbroadcast-
er,withacombopublicservice/com-
mercialremit,operatessixTVchannels,
11radiostationsandmultipledigital
platforms,includingmeWatch(for-
merlyToggle)andinfluencernetwork
Bloomr.sg.Mediacorppioneeredthe
developmentofSingapore’sbroad-
castingindustry,withradioin1936and
TVin1963.Today,itreaches98%of
Singaporeansinfourlanguagesand
hasaninternationalaudiencethrough
linearnewschannelCNAandenter-
tainmentcontentdistributedacross
marketsintheregion.

Subscription TV

Singtel TV
SingaporetelcoSingtellauncheddigi-
talpay-TVplatformSingtelTV(formerly
MioTV)inJuly2007.TheIPTVserviceof-
fersmorethan150channelsto362,000
residentialsubscribers(Dec2021)along

withon-demand,mobileandstream-
ingoptions.Theseincludein-house
platformsSingtelTVGoandstandalone
aggregatorapp,Cast(seestreaming).
Singtel’sset-top-box-basedchannels
costfromS$16.90/US$12.39fortheChi-
neseJinghuastarterpacktoS$99.90/
US$73.27amonthfortheJingxuan
Ultimatepack(150+channels)orthe
InspirasiUltimate(130+channels)plan.
Singtelhas4.146millionpost/prepaid
mobilecustomersand659,000broad-
bandcustomers(Dec2021).

StarHub TV+
StarHub’slatestTV+TV/streamingstrat-
egyiswellunderway,de-emphasizing
traditionalpay-TVandmigratingthe
platformintoastreaming/appsmodel
alongwithupsizingitssportsoffer-
ing.ThisincludedrightstothePremier
League,whichhasreturnedtoStarHub
inanexclusivesix-yeardealthat
shockedsomeand,forothers,con-

firmedStarHub’scommitmenttoastrat-
egythat’saboutmorethandelivering
TVchannels.StarHub’sPremierLeague
rightskickoffwiththe2022seasonin
August2022.Launchedin2000.StarHub
TV+offersabout150linear/on-demand
channels,includingin-housechannels/
services.StarHubTV+startsfromS$15/
US$11amonthtoS$30/US$22amonth
fora24-monthcontract,withsurcharg-
esofuptoS$20/US$14.66amonthfor
ano-contractarrangement.Set-top
boxrentalcostsS$5/US$3.70amonth.
Streamingentertainmentappsbundle
includesaccesstoiQiyi,Disney+and
Netflix.StarHubhas444,000combined
baseofresidentialpay-TVsubs(with/
withoutOTTsubscriptions)aswellasmo-
bile/broadbandsubswithOTTsubscrip-
tions(Dec2021).Purepay-TVhouse-
holdsreached279,000in2021.StarHub
alsohas1.952millionpost/prepaidmo-
bilecustomersand484,000residential
broadbandcustomers(Dec2021).

SetinoneofSingapore’subiquitousfoodcentres,128 Circlefollowsavariedcastofcharactersthat
ownstalls,workandeatthere.Seasontwo,whichshowcaseslocalstoriessurroundinglifechallenges
andresilienceamidsttheCovid-19pandemicin2020/1,premieredonMediacorp’sEnglish-language

Channel5on21MarchthisyearandairsMondaystoWednesdays.
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Streaming/OTT

Amazon Prime Video
AmazonrolledoutPrimeVideoglob-
allyattheendof2016,withanAsia
videofocusonJapanandIndia.The
videoplatformispackagedwithaPrime
membership(e-shopping/deliveries)for
S$2.99/US$2.20amonth.

Cast
Singtellaunchedstandaloneapp,Cast,
inJuly2016,aggregatingon-demand
andlinearchannelsplusregional
streamingservicessuchasViu,HBO
Go,TVBAnywhere+andiQiyi.Singtel’s
commitmenttoCastappearstobeluke
warmasthetelco’sonce-enthusiastic
approachtocontentshiftsstatusfrom
activeinvolvementtopassiveaggrega-
tor.Cast’smonthlysubscriptionstarts
fromS$5.90/US$4.32.

Catchplay+
LaunchedonStarHubinJune2016,
anddirect-to-consumer(DTC)inAug
2016.StarHubdroppedCatchplayat
endMay2019.Theplatformisnowonly
availabledirectofferingacontentmix
madeupofHollywoodmovies,indie
filmsandinternationaldramaseries,
amongothers.Catchplay+isalsoavail-
ableinTaiwanandIndonesia.Free
tieroffers10selectmoviesamonth
plussinglerentalsforbetweenS$3.50/
US$2.56andS$6/US$4.40eachtitleand
freeepisodesofselectseries.Monthly
subscriptionfortheMovieLoversbasic
plancostsS$9.90/US$7.26withflexible
cancellationagreement.

Disney+
Disney+launchedinSingaporeinFebru-
ary2021withamulti-milliondollarhigh-
profileeventandanexclusiveplatform
distributiondealwithtelcoStarHubas
wellasstandalonedirect-to-consumer.
SubscriptionscostS$11.98/US$8.78a
monthorS$119.98/US$87.99ayear.
Alsoofferedinvariousbundlesthrough
StarHub.

Hayu
NBCUniversal’sHayu,introducedin2016
andlaunchedinSingaporein2019,of-
fersover300(8,000+episodes)ofreality
series,withsomereleasedthesameday
astheU.S.FlagshiptitlesincludeKeep-
ing Up With the KardashiansandIt Takes 
Gutz To Be A Gutierrez.Subscriptions
costS$4.99/US$3.70amonth,S$23.98/
US$17.58forsixmonthsorS$43.98/
US$32.25ayear,withaseven-dayfree
trial.InAsia,Hayuisalsoavailablein
HongKongandthePhilippines.

HBO Go
NowpartofWarnerBrosDiscovery,HBO
Goislivingonborrowedtimeasthe
AsiarolloutofpremiumplatformHBO
Maxisbeingplanned.Detailshadnot
beenreleasedasofApril2022butHBO
GoislikelytotransitiontoHBOMaxlater
thisyear.HBOGocurrentlyoffersun-
limitedaccesstoarangeofHollywood
blockbusters,kids’programmesaswell
asoriginalversionsofHBO,Cartoon
NetworkandHBOMaxOriginalsseries,
aswellasacquiredcontentfromthe
U.S.andAsia.LiveTVstreamingofHBO/
Signature/Hits/FamilyandCinemaxis
alsoavailable.Theserviceisaccessible
onallmobiledevicesthroughtheHBO
Goappandbrowsers.Telcopartners
areSingtelandStarHub.Directsubscrip-
tioncostsS$13.98/US$10.25amonthor
S$29.98/US$21.99forthreemonths.

Hotstar
Disney’sstreamingplatformforIndian
content,Hotstar,offersamixofcontent
spanningacrosslivecricket,moviepre-
mieres,originalseriesandmovies,shows
fromStarVijayandStarPlus,andlive
news,amongothers.Hotstarisavailable
standaloneaswellasviatelcoStarHub.
TheplatformlaunchedinSingaporeon
1November2020.HotstarcostsS$69.98/
US$51.32ayear.

meWatch
Singapore’sfree-TVbroadcasterMedi-
acorpdebutedonlinestreamingplat-

form,meWatch(formerlyToggle),inFeb
2013.meWatchrelaunchedinApril2015
afterMediacorp’salliancewithMicrosoft
endedinMarch2015.Theserviceoffers
free/paidon-demandtitlesandchan-
nels,originalcontentandacquiredTV
series/movies.Alsooffersstreamingapps
HBOGo,Animax+Gem,ShemarooMe
andSimplySouth.PaidtiermeWatch
PrimecostsS$9.90/US$7.26amonthor
S$35.64/US$26.14forsixmonths.

Netflix
NetflixlaunchedinSingaporeinJan2016
aspartoftheU.S.streamingplatform’s
globalrollout.Subscriptionsstartfrom
S$12.98/US$9.52forthebasicplanto
S$21.98/US$16.12forthePremiumplan.

Singtel TV Go
SingtelTVGoisacompanionappto
SingtelTV’spay-TVset-topboxand
isofferedonlytoSingtelTVsubs.The
servicecarries158live/catch-upchan-
nelsdeliveredtoTVsetsviaSingtelfibre
broadbandand141live/catch-up
channelsviamobile,aswellasselect
catch-up/on-demandcontent.Sub-
scriptionscostS$6.90/US$5amonth
(oneconnecteddeviceathome)or
S$9.90/US$7.26amonth(threecon-
necteddevicesathome).

Spuul
Foundedin2010andlaunchedinApril
2012,Singapore-basedSpuulisaglobal
videostreamingsubscriptionservice
thatstartedoffasamajorproviderof
Indianfilmsandnowenhancedwith
contentinmultiplelanguagesinclud-
ingEnglish,ChineseandSpanish.The
premiumplancostsS$1.98/US$1.45a
monthorS$7.98/US$5.85forsixmonths.

StarHub TV+
Themobileappextensionoftelco
StarHubTV+offeringaselectionofits
fibreset-topbasedTVchannelsandon-
demandcontent.Theappisofferedas
partoftheStarHubTV+package.
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TVB Anywhere+
TVBHongKonglaunchedmobile
streamingplatformTVBAnywhere+in
SingaporeinOct2018,offeringclassic
andnewTVBprogrammes.Selectcon-
tentisofferedforfree.TVBAnywhere+is
availablestandaloneaswellasviaM1,
StarHubTV,SingtelCastandbroadband
providerMyRepublic(April2022).Sub-
scriptioncostsS$4.49/US$3.29amonth.

Viddsee
Launchedin2013,Viddseeoffersorigi-
nal/regional/internationalshort-form
contentacrossvariousgenres.

Viu
PartofHongKongtelcoPCCW’sregion-
almobilestreamingplay.ThefreeViu
applaunchedinSingaporeinJan2016,
andhasadistributionpartnershipwith
Singtel,M1andAppleTV(Apr2022). 
AmidstrongcompetitionforKorean
dramarightsfromglobalandregional
streamers,Viuhasretainedaccesstoa
stronglibraryofKoreandrama,someof
whichisofferedwithinfourhoursofthe
Koreantransmission,alongwithoriginal
andacquiredtitlesfromJapan,main-
landChina,HongKong,Indonesiaand
Taiwan.ViuoriginalsintheApril2022
offeringincludethesecondseasons
ofPretty Little Liars IndonesiaandAs-
salamualaikum My Future Husband as 
wellasKoreanfantasyAgain My Life. 
Viu’spremiumtiercostsS$7.98/US$5.85a
month.ViumaintainsitsfreeAVODtier.

Post/Production &  
Distribution

August Media
AugustMediaHoldingscreatesand
manageskids/youthentertainment
properties.Thecompanyisthecreator
andproducerofvarioustitles,includ-
ingNetflixoriginalDino Girl Gauko;the
Americanclassic, George of the Jungle;
andSky Blue Academy,aco-production
withManchesterCityFootballClub.

August Pictures
AugustPictureswasincorporatedin
2007,producingbothfictionandfactual
contentformostlyMediacorp.Produc-
tioncreditsinclude2022’sdocudrama
Inside Crime Scene,featuringnotorious
crimesinSingapore’shistory;Chinese
comedydramaseriesCrouching Tiger 
Hidden Ghost(20x45mins),English-lan-
guageyouthdramaTeenage Textbook: 
The Series (13x45mins)andChineseinfo-
edA Medical Journey.

Beach House Pictures
BeachHousePictures,aBlueAnt
Studioscompany,specialisesin
factualandunscriptedprogramming
forinternationalstreamersand
cablenetworks,creatingseriessuch
as Ed Stafford: First Man Out,Wild 
City,MasterChef Singapore,Raffles: 
Remaking an IconandChina From 
Above,aswellasKoreantruecrime
seriesThe Raincoat KillerforNetflix,Bake 
Off JapanforAmazonPrimeVideoand
China from AboveforTencent.The
companyisheadquarteredinSingapore
(openeditsnewHQandproduction
facilityinFeb2022)andoperatesinthe
U.S.,JapanandChina.

Birdmandog
BirdmandogwasbehindHBOAsia’s
Invisible Stories,asix-parterserieswhich
shineslightintodarkcornersandtells
untoldstoriesfromtheheartlandsina
fictionalneighbourhoodhousingestate
inmulti-culturalSingapore.

Bomanbridge Media
BomanbridgeMediaisacontent
distributionandproduction
company,offeringover4,000hours
ofprogrammingconsistingofformats,
lifestyle,specialistfactual,factual
entertainment,drama,kidsand
educationalcontent.Thecompany
isalsoinvolvedininternationalco-
productions,suchasFollow the Great 
Wall with Ash Dykes(workingtitle,as
of18April2022),asix-partfactual
adventureseries,co-producedtogether

withU.K.’sZigZagProductions,Insight
TVandCICCChina.Theseries,seton
theGreatWallofChina,followsDykes’
mega-trekalongthefulllengthofthe
YangtzeRiverinChinain2019.

Clover Films
Establishedin2009,CloverFilms
specialisesinthedistributionand
productionofAsianmovies,withan
emphasisontheSingaporeandMalaysia
markets.Thecompanyrolledouta
streamingstrategyin2020,motivatedby
theacceleratedconsumerengagement
andhighdemandfororiginaltitlesfrom
OTTplatforms.Productionactivities
rampedupin2021inanalliancewith
ChinesestreamingplatformiQiyiforfour
newfilmsoverthenexttwoyears.Thefirst
filmtogointoproductionwascomedy
Reunion Dinner,whichpremieredinJan
2022.Reunion Dinnerwaswrittenand
directedbyOngKuoSin.Theotherthree
filmsareKelvinTong’shorror-thriller,a
romance-dramabyMelvinMak,and
adramabyTayPingHui.CloverFilms
(Ah Boys to Men II,Ramen Tay)handles
internationaldistributionrightsofthe
fourtitles.iQiyiwillhandledistributionfor
China. 

Coconuts TV
Producesmulti-genreshortvideos,
publishedonlineweeklyandlicensedto
broadcastTVchannelsworldwide.

Eye Creative
TheEyeCreativeGroup(est.inHong
Kongin2015)setupinSingaporein2016
andHoChiMinhCityin2020,andisnow
partofKarenSeah'sRefineryMedia.The
companyconceptualisesandproduces
originalentertainmentandbranded
videosfordigitalplatforms.

G.H.Y Culture and Media
G.H.YCulture&Media,listedin
Singapore,isanentertainmentand
contentproviderspecialisinginthe
productionanddistributionoffilms
anddramas.
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Hong Bao Media
HongBaoMediaisanall-roundmedia
company,foundedbyformerCNBC
anchorMarkLaudi.Thecompany
operatestwobroadcast-readystudiosin
SingaporeandKualaLumpur.

i.e entertainment
Establishedinearly2021byveteranindustry
executivesIndraandErlinaSuharjono,
i.e.entertainmentisaSingapore-based
full-spectrumregionalagencyinvolvedin
everythingfromcontentdevelopmentto
marketinganddistribution.Thecompany
launchedwithexclusiverightstotheiconic
Cathay-KerisFilms’ChineseandMalay
libraries.TheCathaycatalogueshouse166
Chinesetitlesand91Malaytitles,acrossa
widerangeofgenres,includingcomedy,
dramaandmusicals.Ultimatelyownedby
MeileenChoo’sCathayOrganisation,the
filmshavebeenprofessionallyrestoredand
archivedinHongKongandSingapore.

IFA Media
Specialisingmainlyintheproductionof
factualanddramacontent,IFAMedia's
productioncreditsincludeTencentVideo/
Discovery'sJourney of Warriors,HBOAsia's
The Teenage Psychic,Netflix'sNowhere 
Man,andNatGeo’sMonster Fish.

Infinite Studios
Est.in1997,withservicesthatinclude
productionservices,post-productionand
visualeffects.Recentprojectsincludethe
co-proof10-partIndonesianhorrorseries
Losmen MelatiwithTaiwanesestreaming
platformCatchplay.

mm2 Entertainment
ProductionarmofSingapore-listed
mm2Asia.Hasco-producedand/or
distributedmorethan100films/TVtitles
acrossAsiasince2008,includingcrime/

C NTENT COUNTRY
PROFILE

18April-3May2022

Adapted from ContentAsia’s 
The Big List 2022

fantasyGeylang(premieresend2022),
Agent From Above,Ah Boys to Men and
Vampire Cleanup Department. 

The Moving Visuals Co
Est.in1998,thecompanyspecialises
infactualentertainmentinEnglish,
ChineseandMalay,andalsobranded
programming.Ithasproducedover200
projectsand1,500episodesoffactual
andentertainmentprogramming
forclientssuchasHistorychannel,
Discovery,Mediacorp,BBCandCCTV.

Oak3 Films
Oak3Filmsopeneditsdoorsin1996,
producingdocumentaries,drama
series,featurefilmsandinteractive
entertainment,amongothers.

Ochre Pictures
OchrePicturesisaTVandfilmproduction
company,producingbothnarrative
andfactualprogrammesforboth
internationalandlocalbroadcasters,
includingMediacorp,National
GeographicandDiscoveryChannel.

Omens Studios
OmensStudiosisa3Danimationstudio,
creatingkidstitlessuchasCounting with 
PaulaandLeo the Wildlife Ranger.Both
titleswerenominatedfortheBest3D
AnimatedKidsTVProgrammecategory
forthe2021 ContentAsia Awards. 
BesidesSingapore,OmensStudiosalso
hasofficesinMalaysiaandtheU.K.

One Animation
Contentcreation,distributionand
licensingstudioOneAnimation
specialisesin3Danimationandismostly
knownforpre-schoolcomedyOddbods. 
Oddbodshasbeenacquiredby
Netflix,EBSandDaekyoinKorea,Vidio

inIndonesia,andCanal+Myanmar
(March2022).

Refinery Media
RefineryMediaisbestknownforreality
showSupermodelMe(thelatestseason
premieredin2021)andtwoseasonsof
Asia’s Next Top Model. Refinery Media 
was alsoinvolvedinasponsoredversion
ofThe Apprentice Asia(premieredMar
2021)backedbyOneChampionship.

Robot Playground Media
RobotPlaygroundMediaproduces
2D/3Danimations,includingthe
ContentAsia Awards 2021'snominated
adultanimatedseriesDownstairs. 
Theseries(twoseasons,44episodes),
whichairedlocallyonMediacorpand
streamerNetflix,followsacastofwacky
andcolourfulKopitiam(coffeeshop)
stallownersonthegroundfloorofan
unnumberedHDBflat. 

Sitting In Pictures
Formedin2000,SittinginPictures
specialisesintheproductionoffactual
programmesforbothlocaland
internationalmarkets.Todate,the
companyhasproducedmorethan300
hoursofTVcontentingenres,including
factuallifestyle,travelandadventure,
science,historyaswellaschildren's
dramaandgameshow.

Space Lion Studios
ThepostproductionarmofBeachHouse
Pictures.UsesDolbyaudio/videoproducts
andalsooffersrenting/leasingofTVand
radiosetsandrecordingequipments,
amongotherservices.Est.inSept2019.



www.contentasia.tv/screenings

C NTENT

creeningsS

Be included, contact: 
Leahatleah@contentasia.tv(AmericasandEurope)

Maslianaatmas@contentasia.tv(Asia,AustraliaandMiddleEast)
CJYongatcj@contentasia.tv(TaiwanandChina) 

contentasiawww.contentasia.tv 

Wife on Duty,JKNGlobalMedia Kalel, 15, CignalEntertainment

World of Himmapan (Pipob Himmapan), World of Himmapan (Pipob Himmapan), BECWorldBECWorld

ABC News 7.30, AustralianBroadcastingCorporation(ABC)Undercover, JTBCStudios

Twist of Fate, KanalDInternationalNew Gold Mountain, All3MediaInternationalThe Mole, BomanbridgeMedia

Voice In The Rain,ViuWorld of Himmapan (Pipob Himmapan), BECWorld

The Last Wildlife – Anan, Wangpeng & Me, The Last Wildlife – Anan, Wangpeng & Me, HONGPICTURESHONGPICTURESThe Last Wildlife – Anan, Wangpeng & Me, HONGPICTURES

https://www.contentasia.tv/screenings/viu?video=2
https://www.contentasia.tv/screenings/bec-world-public-co-ltd-27917?video=1
https://www.contentasia.tv/screenings/last-wildlife-anan-wangpeng-me-1?video=1
https://www.contentasia.tv/screenings/cignal-entertainment?video=1
https://www.contentasia.tv/screenings/jkn-global-media-public-company-limited-jkn?video=1
https://www.contentasia.tv/screenings/jtbc-studios-co-ltd?video=2
https://www.contentasia.tv/screenings/abc?video=1
https://www.contentasia.tv/screenings/bomanbridge-media?video=1
https://www.contentasia.tv/screenings/kanal-d-international-0?video=1
https://www.contentasia.tv/screenings/all3media-international-0?video=1
https://twitter.com/contentasia
https://www.linkedin.com/company/contentasia
http://www.facebook.com/contentasia
https://instagram.com/contentasia.tv/
https://www.youtube.com/channel/UCCnfrx5VB4jgUAJbnnQ15Kg
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What’s on where... 

The full list of events is available at www.contentasia.tv/events* As of 17 April 2022

April2022 29 AVIA:FutureofVideoIndia

May2022 31 AVIA:SatelliteIndustryForum

June2022 1-3 BroadcastAsia/CommunicAsia Singapore

20-21 DWGlobalMediaForum Bonn,Germany

20-24 2022ShanghaiTVFestival (Shanghai/Online)

28June-1July MIPChina Online

29June-1July ContentExpoTokyo Tokyo,Japan

August2022 22-26 ContentAsiaSummit Online

September2022 1 AVIA:KoreainView

22-25 GwangjuACEFair Gwangju,Korea

27-29 APOSSingapore Singapore/Online

October2022 5 AVIA:IndonesiainView

15-16 MIPJunior Cannes,France

17-20 MIPCOM Cannes,France

24-26 TIFFCOM Tokyo,Japan

November2022 7 AVIA:PolicyRoundtable

8 AVIA:TheStateofPiracySummit

9-10 AVIA:AsiaVideoSummit

23-24 DubaiInternationalContentMarket Dubai

29-30 APOSMumbai India/Online

December2022 7-9 AsiaTVForum&Market(ATF) Singapore

April2023 17-20 MipTV2023 Cannes,France

https://twitter.com/contentasia
https://www.linkedin.com/company/contentasia
http://www.facebook.com/contentasia
https://instagram.com/contentasia.tv/
https://www.youtube.com/channel/UCCnfrx5VB4jgUAJbnnQ15Kg
http://www.contentasia.tv/events-list
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Rank Title Difference from
Market Average

1 Our Flag Means Death 30.6x

2 Bridgerton 28.8x

3 Moon Knight 25.4x

4 Outlander 25.0x

5 Killing Eve 24.5x

6 The Walking Dead 23.2x

7 Attack On Titan 19.9x

8 Star Trek: Picard 19.8x

9 Sesame Street 19.7x

10 The Mandalorian 19.3x

Top 10 overall TV shows: Australia

Rank Title Platform Difference from
Market Average 

1 Our Flag Means Death HBO Max 30.6x

2 Bridgerton Netflix 28.8x

3 Moon Knight Disney+ 25.4x

4 Star Trek: Picard Paramount+ 19.8x

5 The Mandalorian Disney+ 19.3x

6 Halo Paramount+ 16.1x

7 Stranger Things Netflix 15.8x

8 The Book Of Boba Fett Disney+ 13.6x

9 Ted Lasso Apple TV+ 13.0x

10 The Last Kingdom Netflix 12.4x

Top 10 digital originals: Australia

Streamers dominate Aus demand
HBO Max/Binge take top spot with pirate comedy

Streamingoriginalsruleddemandin
Australiafortheweekof5-11April,
withHBOMaxintheleadwithpi-
ratecomedyOur Flag Means Death 
(streamedonlocalplatformBinge
inAustralia),followedbyNetflix’s
enemies-to-loversromanceBridgerton 
and,inthirdplace,MarvelStudios’
adventureMoon KnightonDisney+,
accordingtodatasciencecompany
ParrotAnalytics.
ThewinforOur Flag Means Death 

givesHBOMaxitssoletitleonthedigital
list–whichshowsNetflixandDisney+
neckandneckwiththreetitleseach.
TherestofthelistissplitbetweenPara-
mount+(withtwotitles)andAppleTV+
(withonetitle).
Thesevenothertitlesontheoverall

listwereledbytimetravelromance
Outlander,whichcamewithinahair’s
breathofMoon Knight,spythrillerKill-
ing Eve andiconiczombiedrama,The 
Walking Dead.

Date range: 5-11 April 2022
The total audience demand being expressed for a title, within a market.  
Audience demand reflects the desire, engagement and viewership, 
weighted by importance; so a stream/download is a higher expression of 
demand than a ‘like’/comment. In this dataset we are comparing the de-
mand that exists for each series in this market, against the average TV show. 
A difference of 1x represents the market average and 10x means a series is 
ten times more in demand than the average TV show in this market 
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